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Item 7.01 Regulation FD Disclosure.

Attached hereto as Exhibit 99.1 and incorporated by reference herein is an investor presentation of The ONE Group Hospitality, Inc.
The information set forth under this “Item 7.01. Regulation FD Disclosure,” including the exhibit attached hereto, shall not be deemed
“filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference
into any filing under the Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such filing.
Item 9.01 Financial Statements and Exhibits

(d) Exhibits.

99.1 Investor Presentation of The ONE Group Hospitality, Inc., dated December 5. 2017.
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By:  /s/Linda Siluk
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Cautionary Statements

Forward-Looking Statements

In addition to historical information, this presentation containg statements relating to the Company’'s future business and financial performance and future events or
developments that may constitute “forward-looking statements” within the meaning of the “safe harbor” provisions of the United States Private Securities Litigation Reform Act
of 1995_ These statements are based on current expectations and assumptions that are subject to certain risks and uncertzinties. These statements include forward-looking
statements with respect to the Company’s business and industry in general. Statements that include the words "expect,” “intend,” "plan,” "believe,” "project,” "forecast,”
“estimate,” “may,” “should,” “anticipate” and similar statements of a future or forwardlocking nature identify forwardlocking statements for purposes of the federal securities
laws or otherwise. Avariety of factors, many of which are beyond the Company’s control, affect the Company's operations, performance, business strategies and results and
there can be no assurance that the Company’s actual results will not differ materially from those indicated in these statements, These factors include, but are not limited to,
continued compliance with governmental regulation, the ability to manage growth, requirements or changes affecting the business in which the Company is engaged, general
economic and business conditions and the Company’s ability to open new restaurants and food and beverage locations in current and additional markets. More detailed
information about these risk factors may be found in the Company’s filings with the Securities and Exchange Commissien, including its Annual Report on Form 10-K for the year
ended December 31, 2016, The staterments made herein speak only as of the date of this presentation. The Company undertakes no cbligetion to update its forward-looking
statements to reflect events or circumstances after the date of this presentation.

MNon-GAAP Financial Measures

This presentation contains certain non-GAAP financial measures. A "non-GAAP financial measure” isdefined asa numerical measure of a compamy’s financial performance that
excludes orincludes amountssoasto be different than the most directly comparable measure calculated and presented in accordance with GAAP in the statements of income,
balance sheets or statements of cash flow of the Company. These measures are presented because management usesthis informationto monitorand evaluate financial results
and trends andbelievesthis informationto alsobe useful for investors. The Company hasboth wholl-owned and partially-owned subsidiaries. Total foodand beverage salesat
owned and managed units represents our total revenue from cur cwned operations aswell asthe sales reported to us by the owners of locations we manage, where we earn
management and incentive fees. EBITDA S defined asnetincome before interest expense, provision for income taxesand depreciation and amortization. Adjusted EBITDA
represents net income before interest expense, provision forincome taxes, depreciation and amortization, nen-cash impairment |ess, deferred rent, pre-opening expenses, nom-
recurring gainsand lossesand losses from discontinued operations. The disclosure of EBITDA and Adjusted EBITDA and other non-GAAP financialmeasures may not be
comparable to similarly titled measuresreported by other companies. EBITDA and Adjusted EBITDA should be considered inaddition to, and not asa substitute, or superior to,
net income, operating income, cashflows, revenue, or other measures of financial performance prepared in accordance with GAAP._For a reconciliation of total food and
beverage sales st owned and managed units, EBITDA, and Adjusted EBITDA to the most directly comparable financial measures presented in accordance with GAAP and 2
discussion of why we consider them useful, see the Company’s filingswith the Securitiesand Exchange Commission, including its Annual Report on Form 10-Kfor the year ended
Degember 31, 2016, and its Quarterly Reports on Form 10-Q for the quarter ended March 31,2017, quarter ended June 30, 2017, and quarterended September 30, 2017.







The ONE Group

’rw.e are a global hospitality company ma?

develops and operates upscale, high-
energy restaurants and turn-key
food & beverage servicesfor hospitality
venues including hotels, casinosand
other high end locations

Our clients and pariners are leading
entertainment and hospitality
companies, including Disney, Starwood,

3 Hyart and MeliaHotels ¥







Company Overview

Key Points STK & STK Rooftop Restaurants Hospitality Services

oup was founded
004 and is headquartered

Upscale, high-energy steakhouse concept = Unique opportunity to leverage restaurant and hospitality
expertise, while utilizing company-branded restaurants or

= Launched in NYCin 2006 tailored concepts

Portfolio of li t E: : 2 i
» Portfolio of owned, managed and licensed restaurants » Generate high margin management and incentive fee

multiple s 26 locations in operation or under lease / construction in Iincome with minimal capital expenditure

reveny uding WortiAmerica; Europe: and the Widdie Cast = Target opportunities generating a minimum of 58-10mm
Includes both large and mid-sized market restaurants, in food & beverage ("F&B") sales

rooftops, and offsite catering and events

rooftops and o catering

» Five hospitality programsin operation currently

The ONE Group Around the World—2018 Expected View
Key Financials

(2017 Expected Run Rate)

; ! ME Holel - Milan
= Segment EB
Owned unit EBITDA: The W Hotel .
Los Angeles 1] Gansevoort -
. Park Ave, WY Hippadreme Casing
— Management and incentive il : il London
faas: ~ * The Cosmopolitan - Las Vegas oE vl K
| London E
Ad). EBITDA:
B M pueromico Qaar United Arab Emirares Mexico Spain
(2018) (2018 (2018 (2018

iy © =

Bl STK @ Hospitality Services 4 Corporate & Regional Office

g i

| NOTE: See Appendix fora reconciliation of Adjusted EBITDA {“Adj. EBITDA”) to GAAP Net Income. |







31 Venues Expected to be Opened by the End of 2017

Atlanta
Chicago

® Denver
Dubai— UAE
ibiza— Spain
Las Vegas
London—UK
Los Angeles
Milan - Italy
Miami

NYC - Downtown
NYC - Midtown
Orlando

Toronto

K Bagatelts

New York
Orlando New York

San Diego

Haspitality Services

ME ME

London Milan
Radio Radio
Marconi Hospitality Services

Hospitality Services

-

LA T

Heliot Steak Asellina The Hideout

Lola's Bar & Casino Plunge Haspitality Services

Hospitality Services Hospitality Services







2017 Focus and Results

THEONEGROUP

lifestyle hospitalily

Results through the first nine months of 2017

= Same Store Sales
= o +2.7%
» Q2 +1.7%
> @3 #.9%
= YTD +24%

STRONG IN LIGHT OF
CHALLENGING ENVIRONMENT

= Total Food & Beverage Sales

Opbranang :
Elichency i1 : Jho >l +18%
Eﬁ:{::;ﬂ“lem STRATEGY e
> @2 7%
DOUBLE DIGIT GROWTH
> @3 +9%
> YTD +15%
Gronwth Foous = Adjusted EBITDA
on License and
gy > @ 1.6mm +51% yloly

» Q2 1.5mm +34% yloly
= Q3 1.4mm +75% yloly
> YTD 4.5mm +52% yloly

NOTE: See Appendix for a reconciliation of Adjusted EBITDA to GAAP Net
Income.




..not your doddy's steakhouse

STK RESTAURANTS




STK: Differentiated Steakhouse with High-Energy & Great Atmosphere

= Reinvention of the traditional
steakhouse

= High-energy dining
experience

= Restaurants built around the
bar, featuring DJ played music

= High female to male customer
mix

= Destination locations

= Superior quality with
innovative menu







Irreplaceable Portfolio of Premier Locations

STK - Chicago

STK.~Miami Beach

STK—Orlando

STK-0Orlando Rooftop

STK - San Diego Rooftop

STK - Milan

STH—Ibiza

STK - Atlanta

STK - Toronto







STK vs. The Competition

Atmosphere

Primary Occasion

Aesthetic

K

Traditional Steakhouse

Female-friendly

DJ music creates energetic, social vibe

Active happy hour, dinner and late night

High-energy, personable service

Teamwork-focused and engaging

Diverse, innovative menu

Multiple portion sizes

Dynamic, centralized bar scene

Lounge fuels restaurants’ energy level

Blend of edgy, modern, chic designs

Bright, open floor plans

Male-centric

Hushed, reserved environment

Typically just dinner

Formal service

Traditional and conservative

Predictable menu

Large and extra-large portion sizes

Smaller, guiet, off to the side

Little emphasis on social aspect

Dark wood, white tablecloths

Dim lighting







A Clear Market Leader — Highly Differentiated

‘-—-:_: “A saucy spin on the steakhouse formula” -Zagat
OpenTable
“ Best American Restaurant”
@ openable:
Top 100 Restaurants STK Chicago

Di " Choi
Hwre vy el VANITY FAIR

STK - New York (MPD)  «BestPlaces to Party this Summer”

STK - Las Vegas
+ @) operiable: + @) opertable
100 Restaurants R

TQP e e " “Best Steakhouse on the Strip” Top 'I'QQ & _n‘s

Diners’ Choice - Las Vegas Review-Journal Diners’ Choice

2013 2014

:I: :.':':,'.gn “_.You're only young once, people, :I::::':;:'“ =

STK - Los Angeles so STK while you still can” STK - Los Angeles

STK - New York (MPD) — Blue Tomato Reviews STK - New York (MPD)

2013 AWARD WINNER AT THE EUROPEAN HOSPITALITY AWARDS







Superior Four Wall Economics

***Us STK Brand Owned and Licensed Restaurants Open at least 18 Months®**

Average Unit Volume

Sales/Sq. Ft.

Food & Beverage Costs

Labor Costs!!

Restaurant Contribution Margin

Cash-On-Cash Returns

Hotes:

(1) IncludesBBRG, BJRI, BLMN, CAKE, CHUY, DFRG, DRI, FOGO, KONA, RUTH and TXRH.

(2) Excludes DFRG and RUTH labor costs as they arenot reported separately.

Full Service Average!!

$5.9mm

$683

2B.B%

26.5%

$1.2mm

31.8%

Advantage

$5.1mm Higher

30% Higher

260bps Lower

210bps Lower

75% Higher

1.35x Higher







Large and Mid-Sized Market Formats

Markets:

5q. Ft.:

Seating Capacity:

Primary Occasion:

Target AUW:

Average Check:

Employees:

Diesign Features:

"

Large Market

il

Mid-Sized Market

Large domestic and international
markels

9,500+

~250

Happy houw, dinner and ate
night

SB.0mm+

~5115

~125

Sleek and sophisticated

Mid-sized to large domestic and
internaticnal markers

6,000-7,500

~175

Lunch, happy hour, dinner and
late night

55.5mms

~590

~80

Stylized and edgy







ONE HOSPITALITY™







Exceptional Portfolio of Premier Hospitality Venues

"'_;-II'--_

ME London Gansevoort Mew York
STK, Radio, Marconi, Asallina, Rooftop. Hospitality Services

ME Milan

STK, Radia, Hospitality Services
Hospitality Services

Hippodrome Casino London W Hotel Los Angeles
Heliot $teak, Lob's Bar & Casino, STK, Hideout,
Hospitality Services Hospitality Services
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Demonstrated Need for Experienced Hospitality F&B Partners

Outsourcing F&B services becoming more

|
“Whi IeF&Boutsourclng Isarelativetvnewwnoept, there Isa Iottolllceabcut[lt] frcrn anowner's tH
prevalent within the hospitality industry I"J

u.hotel ownerscan Expel:t

Inq'easesinADR andomupanl:\r Ievels.

= Hotel News Now, October 2014 _B
Historically hotels have not been successiul

with F&B operations and would preferto . _W

focus on core competencies

Developers incentivized to split hotel
managementandF & B contractsto |
increase earnings “From the hotel's perspective, a jointventure or outsourcing arrangement can provide a combination of

restaurant skills and brand strength, often supported by national advertising. Hotels adding branded

restaurants have reported improved F&B uoluma. lncludhgroam service sales, aswell asan attendant |
Unions increasing control of hotel increasein Wcupanwandaverage rate. In a peri ali 3 3
operations prompts hoteliers to use 3% staurants ma :
parties for F&B hospitality services

-3P Hospftaﬂ!yﬂemurces‘g

Hotel industry continues to attract
professional capital globally

Branded restaurant venues have

demonstrated ability to drive occupancy, ! !

average daily room rate and appeal of Bai-SATECL A A LU LU =L

property MﬂgmmmhiﬁmummHHotelsintmduchgahrandedfestaurantlntothelrpropertv |
often expernemeh:ghaextermltmfﬁc Marketexposurevanslatsmtommmm rf

2B putlet brand na well as anced customei

- Hotel Onl&re-g

— »W

Source: AmericanHotwel and Lodging Assodiation







A Leading Hospitality Company — ONE Hospitality™

Comprehensive Portfolio of
Internationally Recognized Brands

ROOEF

éBaga-teffe'

Fcrta: Ragwinie, Savorscoct Park Boctiop, M, Badic M, Aapling, Tocin Apeiing, wod Heiict aow jomt iy owned nd | oo lomaed b

Growing List of Global
Hospitality Clients

e

starwood

Hotels and
HResorts

HYALT

THE COSMOPOLITAN™

ANdAZ

p

ebblel}mol;

HOTEL TRUST

C=

AL BN OO







Case Study — The ME Hotel, London : $17 Million F&B Sales

5,000 sq ft Bangueting Space

M i
6 Small Banqueting / Event Rooms slsioth

75 Person Lobby Lounge Bar

Room Service for 157 Keys

Radio Roof STK Restaurant-2 Meal Breakfast & Event Room
220 person Restaurant [ Bar 200 person Restaurant/ Bar 90 person Restaurant / Bar

2013 AWARD WINNER AT THE EURQPlEAN HDSI‘I’ALIT AWARDS

I TRE MR W], LSS  ARESENEA PSER § MAASTESENE RASSAREE SRS







Multiple Levers for Expected Future Growth

STK Expansion

» Opportunity for ~150 5TKs globally,
across large and mid-sized markets

m Targeting 3-5 new STK restaurants per
year, short-term

s Blend of managed and licensed units,
which require lower capital investment
and produce high margin royalty,
management and incentive fee
streams

Hospitality Growth

= Opportunity for at least 50 hospitality
management agreesments globally, 2-3
per city

= Targeting 1 new hospitality
management agreement per year,
short-term

= Would include an STK or uniquely
tailored concept

Operational Initiatives

= Drive same store sales through traffic
and average check growth

® Enhance margins by focusing on high-
quality, high-margin food and beverage
menu items

= Leverage systemwide operating
efficiencies and best practices to
further drive EBITDA growth







Summary of Expected Development

The ONE Group is Poised for Continued Growth

2017 Licenses I 2018 Owned Venues I Attractive Future Markets

(Opened December 2017) .
Worldwide us
5TK San Di
m 5TK Dubai = Jumeirah Beach = e

s Barcelona = Charlotte
s 5TK Austin
= Berlin = Houston
2018 Licenses
= Hong Kong m lacksonville
(Under Construction)
= Macau = Nashville
u 5TK Dubai — Downtown
= Madrid = New Orleans
s 5TK Doha
= Mexico City m Philadelphia
s 5TK Puerto Rico
= Moscow = Sacramento
= 5TK Beach Puerto Rico
= Munich = 5an Antonio
s 5TK Abu Dhabi
= Paris ® San Jose
(Pending Construction) | = Singapore ® Scottsdale
= 5TK Mexico City u Shanghai m Seattle

= 5TK Guadalajara - Mexico | = Tokyo = Tampa







Expected Near-Term STK Development Pipeline

Dweal Structure: Licensed
Opened: Q42017
Sq. Pt ~9,000 4q. fr.
Target Salestk SE.0mm
License Fae: 5.0%
License Term + Option™; 10¥ears+1 X5 Years
Location: The Rixos Hotel
Dubai Jumeirah Beach, UAE

STK Dubai - Downtown

H : _
Deal Structure: Licensed " LEREY - 5P
Opening: Q22018 EI‘: = - 1 f y/
B ) T3 N g
$q. Fi ~11,000 5. ft. "_ p ..,:-' O, Vga) o l,,(’,\\:\\#\ o
| G; R 1) A \\*":{’g
Target Salas™: $8.0mm é e J\s {C'/- Wbt RN \\:ﬁ.:'
= (O =foXA P 3
License Fea: 5.0% g - a Cy_)‘ * I ELE3 N )
I -y % G ,1() G0 GO GO o
License Term » Option®: 10 Years+1 X5 Years ol 'l | o i T, W Ol DLy O% "\ 14 .
| S e A Ly Ly Ly I L
Location: The Address Hotel it ' -
Downtown Dubai, UAE

{2} vesrrevenue
& NoUoe: oo







Expected Near-Term STK Development Pipeline

5TK San Diego

Dweal Structure: Crwened
Opening: Q22018
Sq. Pt ~4,300 4q. fr.
Target Salesth S4.6mm
Target d-Wall Margin®: 155%
Lease Expiration™s January 2036
Base Rent/Mao: $27,300
% Rent: 6.0%
Location: The Andaz Hotel

San Diego, CA

STK Doha Bl ]'?
%

: ! - A
Dreal Structure: Licensed : A _/(.\‘
Opening: Q3 2018 <>-

i,
5q.Fu ~7,000 sq. fr. ALY
_d-b %
Target Salesty S5.0mm b O b c’, g
(= =M= o
License Fee%: B.0%% -”:“ < ¥
b v
License Term + Option™: 10 Years +1 X5 Years e
E" y F
Location: The Ritz Carfton Hotel i
Doha, Qatar
HEVISED DATE
353017
vear T pven

[l e margin nete miomien SBA
] NoUoe: EeenEier.







Expected Near-Term STK Development Pipeline

5TK Puerto Rico

Dweal Structure:
Opening:

Sq. Pt

Target Salestk

License Fae:
License Term + Option™;

Location:

STK Beach Puerto Rico

Dreal Structure:

Opening:

5q. Frz

Target Salesty

License Fae:
License Term Year Option®:

Location:

{2} vesrrevenue
& NoUoe: oo

Licensed

4 2018
~7,750 4. fr.
SE.0mm

5.0%

10 ¥ears+1X5 Years

The Condado Vanderbik Hotel
San Juan, Puerto Rico

Licensed

042018
~5,000 3q. ft.
52.0mm

5.0%

10 Years+1X5 Years

The Condado Vanderbilt Hotel
San Juan, Puerto Rico

0

~ "'!;u TR TTE

'cl’.nu'k}cf'n %
 £383¢

agH




3
. : ‘ 4
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Expected Near-Term STK Development Pipeline

STK Austin

Dweal Structure: Crwened
Opening: 04 2018
Sq. Pt ~11,000 sq. ft. [Inc] Roattap)
Target Salestk S6.Tmm
Target 4-Wall Margin®: 155%
Lease Expiration™s February 2036
Base Rent/Me: 529,400
% Rent: 6.0%
Location: E3rd 5t.
Austin, TX
Doal Structune: Licansed
Opening: Q3 e
Sq. Fu: ~T.500sq. ft. (Incl Patio)
Target Salesi™: S6mm
Liconse Foo %: 5%
Liconse Term + Option™: 10 Yoars + 2 X S¥oars
Location: Presidente Masaryk Avenue
Folanco, Mexice City

=1} Year § nevence
(@] 4wenmasgia hetmse ansented GAA.
B e exiensions.
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FINANCIAL REVIEW







Strong Historical Revenue Performance — Improving Adjusted EBITDA

(§ milliens)
Total Food & Beverage Sales at Owned & Managed Units TOG Adjusted EBITDA
o 0.1% "§irar 120
_+17 CAGR: 1 $157.2 s
§150.0 P 10.0
1362
f0r.2 $2.0
$1000 $6.1
$6.0 $4.5
£50.0 1.5 $£4.0
. &0 $1.6
0.0
10 ] W6 ANTTIP £0.0 _
e O3k ma pm sk sk B fsw) 2016 2M7 TTP Change
GAAP Revenue Management & Incentive Fee Revenue
$100.0 §120
:5.5% . . 210% $10.0
g —'17 CAGR:S 185 $10.0 .47 CRGR:
e 12 124 -7 &
§79
520
$é02 $13
§400
HATTTP







2017 Focus and Results

THEONEGROUP

lifestyle hospitalily

Irmproving
oo,
I'IﬂLu:;ls STRATEGY

Growth Focus
on Licensae and
Managemant

als

Results through the first nine months of 2017

= Same Store Sales
* Q1 +2.7%
* Q2 +1.7%

* Q3 +1.9%
»  YTD +2.19%

STRONG IN LIGHT OF
CHALLENGING ENVIRONMENT

= Total Food & Beverage Sales
o +18%
» Q2 +#17%
> Q3 +9%
» YTD +15%
= Adjusted EBITDA
» @ 1.6mm +51% yloly

DOUBLE DIGIT GROWTH

» Q2 1.5mm +34% yloly
» @3  1dmm_ +75% yloly
» ¥TD 4.5mm +52% yloly

NOTE: See Appendix for a reconciliation of Adjusted EBITDA to GAAP Net
Income.







Expected New Unit Economics

Owned Restaurants Capital-Light Businesses

5TK 5TK STK F&B Hospitality F&B Hospitality

Large Market Mid-Sized Market Licensed [One Primary Restaurant) (Two or More Restaurants)

Revenue S8.0mm S5.5mm $5.0 - S8.0mm $8.0 - $10.0mm $15.0 - $20.0mm
EBITDA 51.6mm $1.0mm - = =

Cash Investment 53.8mmlt 52.8mmi L2 <5500,000 <5500,000
ROI 42% 36% - - -
License Fee % = = 5.0% to 6.5% = =
Management Fees % - - - 5.0% to 6.5% 5.0% to 6.5%
Incentive Fees % - - - >15% >15%
Total Fee Revenue $ - - >5250,000 >5500,000 >$750,000
Average Check 5115 590 N/A MN/A N/A

(1) Exeludes precpening experses and netof tenantimprovement allowsnces.
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Delivering Value for Shareholders

THEONEGFOUP
lifestyle hospitality

3-5 annual unit growth (Licensed)
1+ new F&B Hospitality deal

+

Same Store Sales growth of 1-2%

4+

Foeus an License First (asset light moadel)

Disciplined G&A management

4

Maintain strong restaurant-level EBITDA margins

® Benefit from economies of scale and operating
efficiencies

20%+ Consistent Adjusted
EBITDA Growth

* These ace Bot projections: they 3t §oals and am fornardlociing, subject to sgnificant business, sconomic, mglatory and competitir wncetainties and contingencies, many of which ace beyond the
contred of the Company and its management. and are based upon ESSUMPLons with respect 1o futune decaions, which are subjecrte change. Actual resuits wil vary and those virlasions may be materal. For
sanasian of same f the impamiat fasnas thie sauld Siule these RSMESAS, Plekae SEANL the TRisk Faetess” s aur Anncl Repast o Fasm 10-K S22 the pebr ended Desember 31, 2016 aad sor seher flng
with the Howites and Sachange Commission, Nething inthis presantation pheuld be regeeded 263 mpresentation by any perEen that these gools will be schipved and she Compary wndemaoes ne duty 15
WEdIe 13 (0FE.
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The ONE Group Investment Highlights

Well Positioned for
Fast Growing Hospitality Significant Growthina

Company Transforming Hospitality
Sector

Strong Management Team Teanstormaticanl

Acquisition Further
Enhances our Brand
Portfolio and Unit Pipeline

and Infrastructureto
Support Growth

THEONEGROUP

lifestyle hospitality

Strong Portfolio of High
Multiple Levers to Drive Volume, High Margin

Revenuesand Profitability Brands with Industry
Leading ROIC

Significant Pipeline for Unit
Growth in 2018 and Beyond







APPENDIX




Reconciliations of Non-GAAP Measures

STATEMENT OF OPERATIONS SEPTEMBER 2017 TOTAL F&B SALES at OWNED and

Ty MANAGED UNITS
04 2ME | endedSept [TTF Sepe 2017
M7
Revenues:
Ot e LiFRE SE T FEvE P S s 180 % S0E 5 €25 ™
Maragermentand incy ritive feg revenug a TE 100 Sentember
Total revenue El Hna 5 a1 5 TS 0@ 2005 | YTD 03 3T M7
Coptand sxpenses: AN
Owned operstingempenses: Owrsed Unit Net Revenues (3 5180 5 525 5 685
Foadandbevernge caan as 135 172 Management and mertve Fee Reverns 24 78 94
ek CherEiRig arpeat 115 P a7 CANP REvENUES 204 151 755
Gareral and adminisrative 10 58 128
Depresiation smd amartizstion o 15 i Food and Beve rage Sales from Managed Units (3] 280 a2 052
lmpairmens Lo @1 ol
hta nd royaityd : .
L__;:_‘;:;':h n':::__"‘::“ a o s Total Food ind Bevesage les it Owned and Managed Units 5440 § 1297 § 1738
Transaction sests a8 03 L
Pre-ppening expenses 15 21 ar
Income of equity method investees ez 02 a3 (a) Campondnts of Total Food & Bewe rage Sales 3t 0wned and Manage d Units
Derivative incoms = 2
| oo e a1 mupee nas pem o] | s real 0 coeme az 08 A
Other [income) sxpenze [[1%]] {01} {a3)
Total costs and expe nsas 5 ns s 615 & BaAn w
Income [loaz) Erom contimuing operation: before provision far
imcome taxes 5 21 5 j33) & 153)
Provizion {Beneft] forinoome tax 129 04 143
Imceme # LT rartion. 5 [160) § EN 5 15 &) . - .
i e hea L e ¥YTD (“Year-to-date”). Represents financial Information for the
Ircome {loss) from discontimue d opemtons, net of taces {51} (=B ] an nine munths endeﬁseptemher N' Ni?_
Netincome [loss] $ (161 § 35 § (298]
Less:net income (loss ] atirib wmble vononoo nerol Erg e rest g o1 a1 o 4 - <
Netincome [lbas) st stable to The OME Group Hespitality. lne. & [161) % FEE] 200 TIP (“Trailing Twelve Periods”). Represents financial
G ke aljasenant — B i information for the monthly twelve periods beginning October
i 1, 2016 and ending September 30, 2017. This represents the
fempminmim el P4 Bms  gen consolidated GAAP financial results for the fourth quarter
ended December 31, 2016 plusthe consolidated GAAP financial
results for the nine months ended September 30, 2017.




Reconciliations of Non-GAAP Measures

ADIUSTED EBITDA

YD TP
Desember 2016 September 2017
Met (loss) income atdrbumble 1o The ONE Group Hospitality, Inc. 5 (18.7) s {20.0)
Net income atributadie 1o nonmnrolling interest 02 0.1
Net (loss) income (165) (19.9)
Intarest expense, net of interest income 05 10
Provision for income taxes 104 4z
Depreciation and amodtization 26 34
EBITDA 3.0 L2}
Defered rent o7 (0.3}
Pre-opening expenses (1] 37
Impairment loss 01 ol
Lease temination expanse 04 as
Loss from discontinued oparations [ik] 02
Transaction costs 13 10
Derivative income: {o.1) -
Stock based compensation 05 o8
Legal sEttiement costs - 08
Equity share of legal setdement costs - a3
Fee adjustnent - as
Adiusted EBITDA E0 a4
Adjusted EBITDA attibutable w0 noncontmlling interest a5 a3
Adjusted EBTDA attributable 1o The ONE G roup Hospitality, Inc. 5 45 B 61
TOTAL F&B SALES at OWNED and MANAGED UNITS
Sepclld?
0118 LA k- EL) 0tas NI 20me Yo
Owened Uit Nt Revenses (1] 417 § 554 5 355 5 45 5 |5 5 &9 5 WS
Maragemeat #7d bantive Few Fevesur ad 37 7d ad 78 | ] k]
GLAR Bevenues 482 Bh i 238 253 B2 Tia 555
Food sadBevernge Gules Praem M msges Units (s 373 S8 235 37 2.0 533 5.3
Tetal Fecd ard Brverage ssl o1 2t Owned and Marsped Units S BLO § 172 § W62 § 102 § M5 § 1572 § 1M

{2} Companermsof Tow! Food & BeverngeSaies a0 Owned and Maraged Units
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