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Item 7.01 Regulation FD Disclosure.

Attached hereto as Exhibit 99.1 and incorporated by reference herein is an investor presentation of The ONE Group Hospitality, Inc.

The information set forth under this “Item 7.01. Regulation FD Disclosure,” including the exhibit attached hereto, shall not be deemed “filed”
for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference into any
filing under the Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits

(d) Exhibits.

99.1 Investor Presentation of The ONE Group Hospitality, Inc., dated January 12, 2015.
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Cautionary Statements

Forward-l ooking Statements

In addition to historical information, this presentation contains statements relating to the Company's future business and financial
performance and future events or developments that may constitute “forward-looking stataments” within the meaning of the “safe harbor”
provisions of the United States Private Securities Litigation Reform Act of 1995. These statements are based on current expectations and
assumptions that are subject to certain risks and uncertainties. These statements include forwardooking statements with respect to the
Company's business and industry in general. Statements that include the words “expect.” “intend,” “plan,” “believe,” “project,” “forecast,”
‘estimate,” “may,” “should,” “anticipate” and similar statements of a future or forward-looking nature identify forward-looking statements for
purposes of the federal securities laws or otherwise. A varisty of factors, many of which are beyond the Company's control, affect the
Company's operations, performance, business strategies and results and there can be no assurance that the Company’s actual results will
not differ materially from those indicated in these statements. These factors include, but are not limited to, continued compliance with
governmental regulation, the ability to manage growth, requirements or changes affecting the business in which the Company is engaged,
general economic and business conditions and the Company’s ability to open new restaurants and food and beverage locations in current
and additional markets. More detailed information about these factors may be found in the Company’s filings with the Securities and
Exchange Commission, including its Annual Report on Form 10-K for the year endad Decamber 31, 2013. The statements made herein
speak only as of the date of this presentation. The Company undertakes no obligation to update its forward-looking statements to reflect
events or circumstances after the date of this presentation.

Non-GAAP Financial Measures

This presentation contains certain non-GAAP financial measures. A “non-GAAP financial measure” is defined as a numerical measure of a
company's financial performance that excludes or includes amounts so as to be different than the most directly comparable measure
calculated and presented in accordance with GAAP in the statements of income, balance sheets or statements of cash flow of the
Company. These measures are presented because management uses this information to monitor and evaluate financial results and trends
and believes this information to also be useful for investors. The Company has both wholly-owned and partially-owned subsidiaries. Total
food and beverage sales at owned and managed units represents our total revenue from our owned operations as well as the sales
reported to us by the owners of locations we manage, where we sam management and incentive fees. EBITDA is defined as net income
befare interast expense, provision for income taxes and depreciation and amortization. Adjusted EBITDA represents net income before
interast expense, provision for income taxes, depreciation and amortization, non-cash impairment loss, deferred rent, pre-opening
expenses, non-recurring gains and losses and losses from discontinued operations. Adjusted Met Income represents net income before
loss from discontinued cperations, non-recurring gains, non-cash impairment losses, and non-recurring acceleration of depreciation. The
disclosure of EBITDA, Adjusted EBITDA and Adjusted Net Income and ather non-GAAP financial measures may not be comparable to
similarly fitled measures reported by other companies. EBITDA, Adjusted EBITDA and Adjusted MNet Income should be considered in
addition to, and not as a substitute, or superior to, net income, operating income, cash flows, revenue, or other measuras of financial
performanca prepared in accordance with GAAP. For a reconciliation of total food and beverage sales at owned and managed units,
EBITDA, Adjusted EBITDA and Adjusted Net Income to the most directly comparable financial measures presented in accordance with
GAAP and a discussion of why we consider them useful, see the Appendix to this presentation.




The ONE Group

(" B

We are a global hospitality company
that develops and operates upscale,
high-energy restaurants and turn-key
food & beverage services for
hospitality venues including hotels,
casinos and other high end locations
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The ONE Group Investment Highlights

Category Leading Restaurant Brand with Global Reach

Premier and Differentiated High-Energy Restaurant and Hospitality Concepts

Strong Performance and Industry-Leading Growth Metrics

Capital Efficient Model Drives Positive Returns

Attractive Food & Beverage Offerings Tailored for Hospitality Venues

International Platform for Future Growth




The ONE Group 2014 Highlights - Financial

Results through the first nine months of 2014

= Same Store Sales

> Increased over 5%
= Total Food & Beverage Sales at Owned and Managed Units
. Increased 5.4% to $96.3mm
> Excluding discontinued operations increased over 11%
= Food and Beverage Costs
> Down to 26.1% versus 26.3% through same period in 2013

= Income from Restaurant and Hospitality Operations

> Increased 9.4% to $9.8mm through first nine menths of 2014




The ONE Group 2014 Highlights - Development

= 2014 Openings — opened in Washington D.C. in April 2014

=4 New STKs
Lease Deals Management Deals
Chicago — River North Milan — ME Hotel

Orlando — Disney Springs
Los Angeles — W Hotel Westwood
(W Hotel includes poolside restaurant events & catering)

= 2 New STK Rebels
Lease Deals Management Deals

Denver — 16" & Market Miami — ME Hotel

= 2 Hospitality Management Agreements
Full service F & B operations at the ME Hotels in Milan and Miami




The ONE Group 2014 Highlights - Infrastructure

New Team Members To Support Growth Plans & SEC Requirements

Growth (12) Public Company (4)

- Chief Operating Officer - Director of SEC Financial Reporting
- VP Restaurant Operations - General Counsel

- Directors of Operations (4) - Support Staff (2)

- Senior Managers (2)
- Operational Support Staff (4)




Our Company

s The ONE Group was formed in 2004

n STK:
s Launched S3TK — Meatpacking in NYC in September 2006
= 11 5TKs currently open andfor under construction

= F&B Hospitality Program:

» Launched our hospitality program in 2010

= Currently contracted in 7 hospitality venues, & of which are operational
= 5TK Rebel:

= Denver and Miami locations projected to open in 2015

» Since 2006 annual food and beverage sales CAGR over 50%

Total Food & Beverage Sales at Owned & Managed Units!"
Nine Months Ended

£126.2mil
$97.4mi $96.3mil
£6.3 mil . I
S
2006 2m3 Sep-13 Sep-14

4} The ONE Group hes both whally-cwned and parfialiy-oansd subsidlaries. Total Food & Beverage Sales at Owrmed & Managed Unils refers 1o 2 non-GAAP measure of revenus, which
represenis our total revenee from owned operafions as wel as the nevenue neparted b us with respect o sales at our managed units whene we =am managemeni and incentive foes at
thess jocsmons. For 8 recend ietion of GAAF REvenus 5 Total Food £ Bevemngs Sales st Owned and Managed Unts s== the Appandly In tis presantation.
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21 Venues Opened by end of 2014

STK - Restaurants

F&B Restaurants

STK - Atlanta

STK — Los Angeles
STK - Las Vegas
STK-DC

STK — Downtown NY
STK — Midtown NY
STK - London

Asellina — NY

Cucina Asellina - Atlanta
Cucina Asellina - London
Bagatelle — New York
Bagatelle — Los Angeles
Heliot Steak — London

Roofs - Pools & Bars

Hospitality-F&B Services

Radio — London
Plunge — Midtown NY
STK Rooftop — NY
Marconi — London

Lola’s Bar — London

Gansevoort — Park Ave, NY
Hippodrome Casino — UK
ME - London




32 Venues Expected to be Opened by end of 2015

STK - Restaurants

A 52% increase in venues

F&B Restaurants

STK - Atlanta

STK — Los Angeles
STK - Las Vegas
STK-DC

STK — Downtown NY
STK — Midtown NY
STK - London

STK — Miami

STK — Orlando

STK — Chicago

STK — Milan

STK Rebel — Miami
STK Rebel - Denver

Asellina — NY

Cucina Asellina - Atlanta
Cucina Asellina - London
Bagatelle — New York
Bagatelle — Los Angeles
Heliot Steak — London

W Hotel Pool — Los Angeles

Roofs - Pools & Bars

Hospitality-F&B Services

Radio — London
Plunge — Midtown NY
STK Rooftop — NY
Marconi — London
Lola’s Bar — London

Radio — Milan

Gansevoort — Park Ave, NY
Hippodrome Casino — UK
ME - London

W Hotel — Los Angeles

ME — Milan

ME — Miami

10




RESTAURANTS




Principal Restaurant Brand — One Brand, Two Price Points

+«  5TK s a reinvention of the traditional
steakhouse

+ High-energy dining experience

+  (Greater emphasis on social dining by
redefining the visitor profile

+ Restaurants built around the bar,
featuring DJ played music

+ High female to male customer mix

+  Designed for Primary Cities

12

e

Rebel is a more accessible STK

Maintains the unigue features, vibe and
energy that have proven so successful
for STK

Broader menu priced to appeal to a
wider market and to lunch business

Smaller footprint, lower capital
investment

Designed for Primary & Secondary
cities




HOSPITALITY FOOD & BEVERAGE
SERVICES BUSINESS




F & B Hospitality Overview

= Unique opportunity to leverage restaurant and hospitality expertise

Manage F&B for hotels, casinos and hospitality venues

Utilize company-branded restaurants or tailored concepts

Target high margin fee income with minimal capital expenditure

Build long-term relationships with globally recognized hotel and casino
brands

Target opportunities generating a minimum of $10M in food & beverage
sales

ME Hotel - London Gansevoort Park — NYC The Cosmopolitan — LV
o sy PCL N |

Hippodrome - London
)
g

£

14




A Leading Hospitality Company — ONE Hospitality

RESTAURANTS CLIENTS

CUCIN:
ASELLINA

C

THE COSMOPOLITAN

ME
B

starwood

oy
e
p

RADI®

EBa-ga-teffe'

]l)
In‘*hhlt‘]n'rmk
HOTHI TRUST

Moke: Begalziiz, Gansevoon Fark Roofiop, Marconl, Riadio M, As=ling, Cucina Aseline and Hellt are joindy cwned andior loenssd omnds.
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Turn-Key F & B Solutions for Hospitality Clients

ME ME THE COSMOPOLITAN™

o LAS YEQAS

alk

Hospitelity Services Hospitality Services Hospitality Services Hospitality Services

Hospitality Locations Open For a Full Year(! Total Food & Beverage Sales at Managed Units(

4

7 alk O Nine Months Ended
u]

L 3675 mil

2 591 mil
20.0
1 - ! % F18.6mil
i S0.0 )
2Ma0 2ma 2010 2013 Sep-13 Sep14

{1} HosohsiRy lccatons apen for 8 foll yeer induse The Cosmanclken Hons, Sanseveort Perk, ME London and The Hippedrome
Casina. Oces not Indude The Perry Hotel (Semporarly closed In 204 3).

2} Total Food & Bevermge Sales ot Managed ‘Units refiers fo 8 non-GAAF measure of revenue, which represents gur iotal resenue from
CWNSE CpEMEboNS A wall 85 e nEvenus rmnorad 10 uS With MEspect in SaES &t Qur managed unlis Whars we Sam mansgement
Bnd Incenttee =3 2t these locations. For & necancilaton of GAAF Revenue to Totsl Fose & Beverage Ssies ot Dwnsd and
Managed Unis sex e Arpendin n s cresenteton, The seies presected I i taoie are notinduced 10 cur GAAS revenues.
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Growth Opportunities

= STK:
= Opportunity to open up to 50 STK restaurants globally
=  Targeting 2 - 3 STK restaurants per year, short-term

= S5TK Rebel:
= Opportunity to open at least 100 5TK Rebel restaurants globally

= Targeting 1 - 2 STK Rebel restaurants per year, short-term

= Hospitality Management Agreements:

= Opportunity for at least 50 hospitality management agreements globally, 2 - 3 per city

= Targeting 1 - 2 hospitality management agreements per year, short-term

ME Hotel - London Gansevoort Park — NYC The Cosmopolitan — LV Hippodrome - London
- - sy PCL N |
- - H—g

17




Centralized Global Marketing




A Clear Market Leader

o -
[]E}Ea-rable Open Table Diners Choice Awards 2014 - STK Washingon DC
* Best American Restaurant” @R rotson @R Lotz Wight Find QR Vibrant Bar Scere
AWARDS 2013
) Best in Category
S CUCINA ASELLINA
“A saucy spin on the steakhouse formula” - Zagat
“The Best New VANI I | FAIR
Restaurant in New R 3
York” WINNER 2014 l l my I y  “BestPlaces to Party this Summer”
=y AUTELIVING
Y Top 5 Steakhouse in NYC — 3TK New ]
s BOOK NOW York T
OpenTable comr OpenTable conr
: , a 1 ” 1 , 1
Diners’ Choice  ‘sestssaqseanmesm»  Diners’ Choice
2014 Top 100 Hot Restaurants fEad i aaaads 2013 Top 100 Hot Restaurants
STK - Atlanta STK - Miami
STK - Las Vegas “_..You're only young once, people, STK - Las Vegas
STK - Los Angeles so STK while you still can” STK - Los Angeles
STK - New York {HPD} — Blue Tomato Reviews STK - New York tMFD]

2013 AWARD WINNER AT THE EUROPEAN HOSPITALITY AWARDS
19
19




Seasoned Management Team with Proven Track Record

Name Position Previous Experience
Co-founder, past Chairman, President, Chief Executive Officer and Director of CoolBrands

Michsel Serruya Mon-Executive Chairman Former President, Chief Executive Officer and Chairman of Yogen Friz World-Wide
Director of Jamba, Inc. (parent company of Jamba Juice Company), a Director and member of the Audit Committ=e

of Response Genetics, and Chairman and Co-CED of Kahala Corp

Ower 38 years experience in hospitality industry

Co-founder of The Intfernational Travel Group through a successful merger of Expoted Hotel Reservations and
Jonathan Sagal Founder. CEQ Room Center
Developed and expandad The Modem Group, a UK based Hospitality company

Emst & Young Entrepreneur of the Year 2013 (Mew York)

Orver 24 years experience in hospitslity industry and over 2 years with The OME Group
Sam Goldfinger CFO Previously CFO of The Smith & Wollensky Restaurant Group

Prior public company expersnce having taken Smith & Wollensky public in 2001

Ower 28 years experience in food and beverage operations
s, cao Previously EVP of Restaurant Group of Kimpton Hotels

Creersaw G0 restaurants, bars and lounges in 24 cities across the United States, managing all aspects of day-to-
day restsurant operafions, marketing, fimance and public relations, as well as new restaurant development

Owver 18 years experience in hospitality industry
Celeste Fiemo Senior Vice President @ years with The ONE Group

G years experience in events mansgement

Orver 18 years experience in investment markets, specislizing in the hospitality & leizure industry
Corporate Director

Sharon Segal
{Europe)

Roles have included non-exscutive directorships in small private hospitality companies

3 years with The OMNE Group

Senior Director of Ower 24 years experience in hospitality industry

Qincy Fitzwater Operations
{Europe) T years with The ONE Group
Owver 21 years experience in hospitslity industry
pp— CG"nn':Erc_ial Directar 4 years with The ONE Group
FEImopE) Previous public and private company experience at Movus Leisure and Chicagoe Rib Shack focusing on strategy,

commercial and brand development, ssles and operstions.

Fii]




FINANCIAL PERFORMANCE




Strong Revenue Performance

(¥Mlillicns

Total Food & Beverage Sales at Owned & Managed Units (2

GAAP Revenue

5100.0 5"

wg-13 57.3
580.0 $60.1 §8.0 4

. Ut
$60.0 ok 450 »5IT *_,/"7_

L O W 56.0 1 el
1.7
§40.0 §330 53489 840 N
624
5200 $20
0.2
00 - s0.0 =

2010 201 2z 2013 Sep-13  Sep14 2010 2011 202 2013 Sep-13  Sepd

(1} STH same sions saies refers b Tolal Food & Breempe Saies ot owned and managed ST unks ek have Deen open 18 months a5 of hatdme, o non-GAAP messure, which nepresents our total revene
from our owned ST opersions s well as the sales reporded 10 us by T oanes of STH caions we manage, whers we eam our revenue $om management and Inoenthe fees
2 ‘See Appendlx for 8 recondiation of Toial Food & Beverage Sales at Owned and Mansged Units 22




Adjusted EBITDA and Adjusted Net Income

[3Millians)
TOG Adjusted EBITDAM
$15.0 - muu =
$12.0 -
$9.0 e 575
$6.0 852 546 s44
533
$0.0 = »
2010 2011 2012 2013 Sep-13 Sep-14
TOG Adjusted Net Incomel)
: Nine Months
510.0 Ended
58.0
6.1
$6.0 i
o $35
54.0
520 510 s
£0.0 — . = = = =
2010 2011 2012 2013 Sep-13 Sep-14

Bee Appendbt for definition of Adjesied ESITDA and Ad]usted Mt Income and for recondBanen 13 GAAP Net income (Loss).
23




2013 Annual Adjusted EBITDA — Owned STKs and F&B Hospitality

(FMillions)

FY Ended December 31, 2013

F&B % of
Hospitality Rew Others (2)

Revenues $ 238 100.0% L ST | 100.0% 5 50 100% 5 46.0
Expanses:

Food and bewverage costs 83 26. 1% 1.2 24 3% 10.0

Unit operating expenses (before deferred rent and corporate

allocation) (3) 2.2 54.3% 4.2 84 4% 22.6

Cther income {expense) (0.5) -1.9)% [0.0) 0.0% (0.7}
Adjusted EBITDA {owned 3TK and F&B Hospitality level) $§ 72 21.6% $ 73 100.0% 5 (04) (8.7)% 5 1441
General and adminisirative, net (includes corporate allocation) (4) §.3
Management and royalty fees 0.1
Equity in (income) loss of investee companies (0.8)
Adjusted EBITDA, net of GEA [owned 5TK and F&B Hospitality
lewel) 5 B6
Adjusted EBITDA attributable to non-controlling interest 11
Adjusted EBITDA attributable to The ONE Group $ 75

 —

n
2
{3 Reflecis owned w
(4] General and admi

24




Significant Growth: Projected Timetable

2015

SHICAGD




Significant Growth: Company-Owned Restaurants

Targeting 2-3 New Company-Owned Leases Per Year

2013 2014

ll il

a1k a1k

26

2015

{projected)

Y- MPD Orlande

L

BTK * 5TK Westwood wil
include 3 lobly lounge,
Chicago pool-side restaurant and

hotel food and beverage
SETViCES




Significant Growth: Hospitality

Targeting 1-2 New Hospitality Management Agreements Per Year

2014 2015
- (projected)
ME
P
Miami
e = v W =
Loend & Ear
i - Milan
LS. ve g
CLINA
Mew York 0% ' i, AsELLINA
London
owth
s =, [
Las Vegas MNew Yaork
- I <. M
HOUSE .o
Londan Las Vegas
- REEAR
STEAK
HOUSEL
1) London




Targeted Unit Economics

CURRENT

Same Store Sales Growth ()

Food & Beverage Costs

Unit Operating Expense

2% to 3%

26.0% to 26.5%

57% to 58%

TARGETED

Revenue

EBITDA

Average Cash
Investment @

ROI
Management Fees

Incentive Fees

Management &
Incentive Fee
Revenues

(1) Represants eales growth 1 own2d units thal have besn opan for 18 months (and exciudes unis chased for significant periags).
(2] Excludzs praopening xpensas 3nd net of 12nant IMprovement alowarces.

F&B

STK  Rebel o pitality

Owned Units Owned Units | Managed Units

$9.0 mil = $5.0 mil -
$2.0 mil - $1.0 mil --

$3.8 mil 2.5 mil |<$500,000

53% 40% --

5.0% to
6.5%

s £ >15%

- - =3500,000




Delivering Potential Value For Shareholders

Attractive Business Model

Strong STK Growth / Launch Rebel

+

Growth in Hospitality Food and Beverage
Services Business

=

Strong Top Line Growth

L

Significant Earnings Growth




lifestyle experiance




APPENDIX




Historical GAAP Income Statement

[EMillicns)

Revenuas:

Owned unit net revenuas

Management and incentive fee revenue
Total revenue

Zost and expenses:

Owned operating expensas:

Food and beverage cosis

Unit operating expensas
General and administrative
Depreciation and amortization
KManagement and royslty feas
Pre-opening expenses
Transaction costs
Equity in {imncome} loss of investee companias
Derivative expense
Interest expense, net of interest income
Other expense {income)

Total costs snd expensas
Income (loss) from continuing operations before provision for income taxes
Provizion for imcome taxes
Income (loss) from continuing operations
Loss from discontinued operations, net of taxes
Met [loss) income
Less: net (loss) atiributable io non-controlling interest
Met {loss) income attributable to THE ONE GROUP
Other comprehensive imcome (loss)

Currency translation adjustment

Comprehensive (loss) income 12

FYE December 31

YTD

Sept. 30, Sept. 30,

2011A  2012A 20434 2013 2014
$ 437 § 584 S 388 5275 5 287
24 a7 7.3 58 8.2

$ 461 $ 601 $ 460  $330 § 349
10.5 143 10.0 7.2 75
26.6 326 24.7 16.0 176
1.8 22 10.8 3.0 8.0

1.7 7.4 1.8 1.2 1.0

0.4 0.3 0.1 0.4 0.1

1.2 0.1 0.8 0.2 1.1

- = 48 1.0 -

0.1 0.1 (0.8 (0.6 (0.8)

- = 10.1 o {1.8)

0.4 0.7 0.8 0.1

0.1 {4.8) 0.3 1.2

$ 431 8 520 § 820 5 208 5 200
$ 30 § 72 % (160) $§ 32 § 50
0.2 0.0 0.5 0.1 0.8

$ 28 % 725 (185 $ 30 5 432
0.8 10.0 54 &7 1.1

$ 19 % (28 § (219 ${27) § 31
0.8 {0.4) (0.4) (0.1} o1

$ 1.0 % (23) § (215 $ {26 § 3.0
0.0 (0.00 0.1 0.1 o0a

$ 108 (24) 8 (214) ${25 § 30




Historical GAAP Balance Sheet

[EMillicns)
FYE December 31, Sept 30,
2114 20124 20134 2014
Aszats:
Cash and cash equivalents 5 17 ¥ 10 3 I B4
Accounts receivable, net 23 24 a7
nwentony 1.2 1.4 0
Qther cument assets 0.1 0.3 0.6
Due from relsted paries 0.2 0.1 0.3
Total Current Assets § 355 $ 62 § $ 133
Property, plant & equipment, net 18.0 136 13.4 5.4
18 18 25 28
Defzrrad @x assats 01 03 02 0.1
Other assets 0.3 a0.e 12 1.4
Security depasits 0.8 1.0 1.0 0.9
Total Assats § 27Th £ 240 § 3532 £ 357
Liabiliies & Equity:
Cash everdraft 0.1 1] 02 0.7
Wember loans, current poricn 0.0 50 -
=ysble, current perion 0.3 3 1K -
Line of Cred 1.3 2 4.1 6.1
Accounts paysble 33 4 27 13
Arcreed expenses 22 24 3 1.7
Debt to related parties a.a 0.5 0.0 0.0
Deferred revenus a1 a.o 0.0 0.1
Total Current Liabilities § 74 £ 158 § 105 £ 100
Capitzl l=sses, net of current portion a.n - - -
Motes paysble, net of cument portion a.n oo - -
Member loans, net of current pamion 45 - - -
Jther long-term lizbilitizs .o oo 1K 0.0
Derivative lisbility - - 10.1 B3
Deferred rent payable 8.7 57T 5.3 6.8
Total Liabilities $ 187 § 15 § I § 243
Stock ' Enuity
olders’ equity 1.8 (1.1} T2 2
Mon-controliing interest 71 38 0.3 (D.4)
Total Stockheolders’ Equity including non-controlling interest £ 88 $ 25 § B2 £ 108
Total Lizhilities and Stockholders’ Equity § 276 £ 240 § 352 £ 357
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Reconciliations of Non-GAAP Measures — Cautionary Statements

ADJUSTED EBITDA:

We define adjusted EBITDA as net income before interest expense, provision for income taxes, depreciation and amorization, non-cash impairment loss.
deferred rent, pre-opening expenses, non-recurring gains and losses and lesses from discontinued operations. Adjusted EBITDA is a supplemental measure of
financial performance that is not required by, or presented in accordance with, GAAP.

We believe that adjusted EBITDA is a more appropriate measure of operating performance, as it provides a clearer picture of our operating resulis by
eliminating certain non-cash expenses that are not reflective of the underlying business performance. We use this metric to facilitate a comparison of our
operating performance on a consistent basis from period fo period and fo analyze the factors and trends affecting our business as well as evaluate the
performance of our units. Adjusted EBITDA has limitations as an analytical tocl and cur caloulation thereof may not be comparable to that reported by other
cempanies; accordingly, you should not congider it in isolation or as a substitute for analysis of our resuliz as reported under GAAP. Adjusted EBITDA is
included because it is a key metric used by management. Additionally, adjusted EBITDA is frequently used by analysts, investors and other interested parties to
evaluate companies in our indusiry. We use adjusted EBITDA, alengside other GAAP measures such as net income (loss), to measure profitability, as a key
profitability target in our annual and other budgets, and to compare cur performance against that of peer companies. We believe that adjusted EBITDA provides
useful information facilitating operating perfermance comparisons from period fo period and company fo company.

ADJUSTED NET INCOME:

We define adjusted net income as net inceme before loss from digcentinued operations, non-recurring gaing, non-cash impairment lesses, and non-recurring
acceleration of depreciation. Adjusted net income is a supplemental measure of financial performance that is not required by, or presented in accordance with,
GAAP. Adjusted nef income has limitafions as an analytical tool and owr calculation thereof may not be comparable to that reported by other companies;
acceordingly, you should not consider it in isolation or as & substitute for analysis of our results as reported under GAAP.

We believe that adjusted net income provides a clearer picture of our operating results by eliminating certain nen-cash expenses that are not reflaective of the
underlying business performance. We use this mefric to facilitale a comparison of cur operating performance on a consistent basis from period fo period and to
analyze the factors and trends affecting our business.

TOTAL FOOD AMD BEVERAGE SALES AT OWHED AND MANAGED UNITS:

Tofal foed and beverage sales at owned and managed units represents our tetal revenue from owr owned cperations as well as the sales reported fo us by the
owners of locations we manage, where we earn management and incentive fees. We believe that this measure represents a useful infernal measure of
performance as it identifies total sales associated with our brands and hespitality services that we provide. We believe that this measure also represenis a useful
internal measure of performance. Accordingly, we include this non-GAAP measure so that investors can review financial data that management uses in
evaluating performance, and we believe that it will assist the investment community in assessing performance of restaurants and other services we operate,
whether or not the operation is owned by us. However, because thiz measure is not defermined in accordance with GAAP, it is susceplible fo varying
calculafions and not all companies calculate these measures in the same manner. A% a result, this measure as presented may not be directly comparable to a
similarly tifled measure presenied by other companies. This non-GAAP measure is presented as supplemental infermation and not as an alternative to any
GAAP measurements.
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Adjusted EBITDA Reconciliation

[EMillicns)

FYE December 31, YTD

Sept. 30, Sept. 30,
2011A  2012A  20M3A 2013 2014

Net (loss) income attributable to THE ONE GROUP (52.3) ($21.5) (52.B) $3.0
Met {loss) attributable to noncontrolling interest 209 (S0.4) (50.4) {30.1) 501
Net (loss) income 51.9 ($2.8) ($21.9) (52.7) $3.1
Interest expense, net of interest income 0.4 0.7 0.& 0.6 01
Provision for income taxes 02 0.0 0.3 01 0.8
Depreciaticn and amortization 1.7 7.4 1.6 1.2 1.0
EBITDA 54.2 §5.3  ($19.0) (50.8) $5.0
Deferred rent (1) 049 (1.4) 0.5 0.3 0.3
Pre-opening expenses 1.2 0.1 0.& 0.2 1.1
MWaon-recurring gain (2 0.0 (5.0) - (1.2)
Loss from disconfinued operations 09 10.0 5.4 a7 1.1
Men-consolidating investee company adjustment (4 0.3 - - - -
Discontinued operations adjustment 3 0.1 - = - ==
Maon-recurring transaction costs (5 = = 46 1.0 =
Transaction control premium costs - - 5.0 - -
Deritvative expense - - 101 - (1.8)
Transaction sign on bonuses - - 0.& - -
Stock based compensation - - 0.1 - 0.3
Restricted steck grant - - 0.3 - -
Adjusted EBITDA 78 90 8.6 6.5 49
Adjusted EBITDA affribuiable to nencontrolling interest 2.4 23 11 19 0.5
Adjusted EBITDA attributable to THE ONE GROUP 56.2 56.7 $7.5 $4.6 $4.4

}  DiEferred rent IS InCloded In DCCUDANCY SPENSE O Hhe SisiamEnt of income.
I]  MonreCaTing 98N s indudsd N Cher Income on e sEtement of Income.
For the purposes of calouising Adjusied EBITDA, only those unils thet were effer closed, or a determination was made by us o dose those unlis s of Decemiber 215t of fe respecive year, should be Inciuded In Loss from Discontinued Operafions,
which we have added back ko ESITDA In our calculation. However, I cerialn unks were st In operation at the end of the year and no detemminetion hed been made to close such unfls es of the end of that pear, then Sat portion of the Loss from
Discontinued Cpations stricutanie 10 such unis shoukd Rt be added back. Accordl
order io be more truly reflective of gur opersding pericrmance for all of gur existing operaiions s of the end of th
i=xEs Bnd depneciation utabie 12 the M=t (Logs) Income for those same units that wens siE I oparation a2 the = ciose such unks s of the =nd of Such year.
£ Forthe purpese of calzulabing Acjusted EBITOA, we 5dd back depreciaticn and amortestion, taes, defemed rant and precpening xpemses for soe-corsaldaing nvwesiss companies. Ve add back thase axperss tems, of cur non-ocnscidated invesses
oompanies In onder bo =iminsi= cersin non-cash kerms and fo property neflect the underdying business perfommance and our portion of fhes= Hems. Wee caiculate our effective share of these Dos®s by taking the sum of depreciation, Interest, taxes,
deferr=d rent and pre-opening cosis and muHplding & by our oanership perceniage. 35
Trensaciion cosis Incumed neiating o the menger
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Dec 31, 2013 Adj. EBITDA — Owned STKs and F&B Hospitality - Reconciliation

{3Millicns)
Adjusted tal Adj. EBITDA (Owned
Total [
Fevenues:
Cwned unit net revenues 5 338 § B8 $ 328 5 5.0
Manapemsant and incentive fee revenue 7.3 7.3 7.3
Total revenue 5 460 5 460

Cost and expenses:
Cwned operating expenses:
Food and beverage costs 10.0
Unit operating expenses 247
Comporate aliocstion 18
Deferrad renf 0.5
General and adriniztrative 108
Transachion confro! premivm cost ]
Transachion sign on bonuses o
Sfock based compensation o
Restricted sfock grant o
Depreciation and amerizaton
Manzgemsnt and royaly fzes
Pre-opening expenses
Transaction expense
Equity in income {loss) of investee companies
Dervative expense
Interest expense, net of interest income
Cither expense {income)

2]
[
I
[N =)

(0.8} (0.0)

Total costs and expenses

Income (loss) frem continuing operations before provision for
income taxes § (15.0) % (16.0)
Provizion for income taxes 0.5 0.5

Income (loss) frem continuing cperations 5 (185 % [16.5)
Loss from discentinued operations, net of taxes 5.4 5.4

Met (loss) income § (21.9) 3 (21.3)
Less: net {loss) sttributsble 10 non-controlling interest (0.4} (0.4}

g

Met (loss) income attributable to THE ONE GROUP 5 tEt.Sj % [21.5)

Currency translation adjustment 0.1 0.1
Comprehensive (loss) income 5 (21.4) 5 (21.4)

Adjusted EBITDA (Owned STK and F&B Hospitality Level) § 72 £ 73 5 (04) 4 141

(1] Incldes STHS apen for full ¥
T Inchodes Bagatels WY Ssgab

— mrciudes ST Miam
Cuzine Ageline Atants and ST Wam 36




Adjusted Net Income Reconciliation

[EMillicns)

FYE December 31, YTD
Sept 30, Sept 30,
201A  2012A  2013A 2013 2014

Net {loss) income attributable to THE ONE GROUP $1.0  ($2.3) ($21.5) ($2.8) $3.0
Met (loss) atfribetable to noncontrolling interest 509 (30.4) (50.4) {(50.1) 0.1
Net {loss) income $1.9  ($2.8) ($21.9) ($2.7) $3.1
Hon-recurring gain (1 50.0 (55.0) -- - (51.32)
Mon-recurring acceleration of depreciation 50.0 $5.2 - - -
Loss from discontinued cperations, net of taxes 309 310.0 354 57 3
Discontinued operations adjustment [ (30.2) - - - -
Mon-recurring transaction costs & = £ 546 31.0 =
Tranzaction contrel premium cost -- - 5.0 - -
Derivative expensze -- - $10.1 - (51.8)
Tranzaction sign on bonuses - - 0.8 - -
Stock based compensation - - 01 - 303
Restructed stock grant - - 0.3 - -
Adjusted Netincome $2.5 $7.5 $4.3 $4.0 $1.6
Adjusted MNet (loss) income attributable to nen-controlling interest 1.0 1.3 (0.1) 0.6 0.1
Adjusted Net income attributable to THE ONE GROUP $1.6 $6.1 $4.4 $3.5 $1.5

1} Won-reoerring gain i included In other Income on the sistement of Income.

2} For the punposes of calosiating Adjusi=d Net Income (Loss), only those unis that were etther closed!, or a d=ferminafion was made by us jo close those units as of Decembery 315t of the respe;
should be nciuded In Loss from Disconinus Operabions. AL SUCH, we have provided Sor Bn scjusiment 50 that Adjested Net income: (Loss) nefects losses of Income from operatans for unlis
Which R determinaion was made 1 closs B3 of December 34951 of that pear. Ve use his metic b haip understand OpSrtng periormance nefiscting &l operabions &s.of pear end,
Trangaction costs Inouresd relefing 4o the mager

]
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Total F&B Sales at Owned and Managed Units Reconciliation

[EMillicns)

FYE December 31, YTD
Sept. 30 Sept. 30,
2011A  20M2A  2013A 2013 2014

Owned Unit Met Revenue (a) 5437 556.4 3387 3287 5274
Management and Incentive Fee Revenue 24 37 73 56 6.2
GAAP Revenue 45.1 0.1 0 3.0 349
Food & Beverage Sales at Managed Units (a) 373 3 344 R 67.5
Met Revenue from Discontinued Operations (a) 0o 1.0 31 438 i |
Total Food & Beverage Sales at Owned and Managed Units $81.0 §107.2 §126.2 $96.3 591.4

(&) Componenis of Total Food & Bewerage Sales st Owned and Managed Units
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