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Item 7.01 Regulation FD Disclosure.

Attached hereto as Exhibit 99.1 and incorporated by reference herein is an investor presentation of the Company.

The information set forth under this “Item 7.01. Regulation FD Disclosure,” including the exhibit attached hereto, shall not be
deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, nor shall it be deemed incorporated by
reference into any filing under the Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such
filing.

Item 9.01 Financial Statements and Exhibits

(d) Exhibits.

99.1 Investor Presentation of Committed Capital Acquisition Corporation, dated May 22, 2014




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Dated: May 22, 2014 COMMITTED CAPITAL ACQUISITION CORPORATION

By:  /s/Samuel Goldfinger

Name: Samuel Goldfinger
Title: Chief Financial Officer
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Cautionary Statements

Forward-

ntation contains statements relating to the Company's future business and financial
hat may constitute "forward looking 3 statemﬁﬂts within the I

provisions of the Unite '
assumptions that are su L to i ies. nts with respect to the
Company's business and m-:lutlrv in general. Statem r.t; that include thv.:: wa‘-:l‘-‘- expect, |nt-nd pian believe,” "project.” “forecast,”
“estimate,” "may,” “should,” “anticipate” and similar statements of a future or forward-looking nature identify forward-looking statements for
purposes of the federal securities laws or otherwise. A variety of factors, many which are beyond the Company's control, affect the
Company's operations, pe i . business strategies and S i : n be no assuran hat the Company's actual results will
not differ mat y from these indicated in these statements. dl.t(’r': mrlurjv but are not Ilmated tc i
governmental regulation, the ability to n 5 ENg
general economic and business conditions and the Lumpan, 'S atnhr,: to ep.-n new restaurants and Fc.od and beverage locations in current
and additional markets. More detailed infermation about these factors may be found in the Lompdnv s filings with the Securities and
X = i | ing its Annual Report on Form ar ended December 31, 2013. The statements made herein
2 of this presentation. The Company undertakes no obligation to update its for*-uart:l—loolmng statements to refl
after the date of this presentation.

Non-GAAP Financial Measu

easure” is defined as a numerical measure of 2
o as to be different than the most directly comparable measure
ts nf income, balance sh-.:ets or statt-ments nf c.ash ﬂow of the

fees at these locations. EBITDA
ense, provision for income taxes and depreciation and amortization. Adjusted EBITDA
pres ense, provision for income t depreciation and amortization, non-cash impairment loss,
deferred rent, pre-opening expenses, non-recurring gains and losses and losses from discontinued operations. Adjusted net income
represents net income before loss from discontinued operations, non-re-:um’ng _qains. non-cash impairment losses, and nan-recurring

sures may not be comparable to sin z
should be con ed in addition to, and not a : itute, or Jpenor to, neti m 3 operatmm
sured of financial performance prepared in accorda with GAAP. For a reconciliation of Total food and tle\
and manaq.-d units, EBITDA, Adjusted EBITDA and Adjusted Net Income to the most directly comparable financial measur
th GAAP and a discussion of why we consider them useful, see the Appendix to this presentation, ESSlSERSEE




The ONE Group, LLC

We are a global hospitality
company that develops and
operates upscale, high-energy
restaurants and turn-key
food & beverage services for
hospitality venues including
boutique hotels, casinos and
other high-end locations

THEONEGROUP




Investment Highlights

STK is a Category Leading Restaurant Brand with Global Reach
Premier and Differentiated High-Energy Restaurant and Hospitality Concepts
Strong Perfoermance and Industry-Leading Growth Metrics
Capital Efficient Model Drives Positive Returns
Attractive Food & Beverage Offerings Tailored for Hospitality Venues

International Platform for Future Growth

ONE

hospitality experience

THEQNEGROUP




Our Company

= Founded in 2004

= Launched STK — Meatpacking in NYC, September 2006
= Including STK — Miami, company operates 8 STK's

= Unigue Hospitality Food & Beverage Services Business
= Growing global footprint

 Approximately 1,500 employees

= Entered public market through a reverse merger in 2013

QOur International Footprint Total Food & Beverage Sales at Owned & Managed Unitst"




General Information

Operating Cities Operational Landscape Corporate Landscape

New York Restaurants 15 Dffices

Miami Hospitality 4 New York

Los Angeles Roof - Pools & Bars 6 Lendon

Atlanta Casino Venues

Las Vegas

Washington DC Management & Employees
Orlando 1500

London




25 Venues Open & Under Construction

STK - Restaurants

STK — Atlanta

STK - Los Angeles
STK — Las Vegas
STK — Miami

STK — Downtown NY
STK — Midtown NY
STK — London

STK - DC
STK - Disney

F & B Restaurants

Asellina — NY

Cucina Asellina - Atlanta
Cucina Asellina - London
Bagatelle — New York
Bagatelle — Los Angeles
Heliot Steak - London

Roofs - Pools & Bars

Radio — London

The Rooftop — Miami
Plunge — Midtown NY
STK Rooftop — NY
Marconi - London

Lola's Bar - London

Hospitality

The Perry — 5. Beach, FL
Gansevoort — Park Ave, NY
Hippedrome Casino — UK
ME - London
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STK Overview: a steakhouse with High Energy and a Great Vibe

5

Key Points

High-energy dining experience

Higher female to male customer mix

Blend of the modern steakhouse and
chic lounge concepts

— Lively bar and central lounge area

— DJ creates a high energy vibe
throughout the restaurant
Theatrical lights illuminate each table

Attracts a broad demographic and
ancourages social interactior

Destination location where guests can
utilize our venues multiple ways

High gquality of a traditional steakhouse
while featuring an innovative menu
, medium and large cuts of
steak, diverse entrée options and
market fresh fish
gnature items include:
Parmesan Truffle Fries, Lil' BRGs and
Jumbo Lump Crab Salad

THEONEGH
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Rebel by STK Overview:

Rebel's menu priced to appeal to a broader market

Maintains the unique features, the vibe and energy that have proven so successful for
STK

Rebel will initially target some primary cities

Main focus on markets where a smaller footprint and a more casual restaurant is
appropriate

Lower build-out cost will provide greater opportunity for expansion

Expect to open first location in 12-18 months




Rebel by STK Images:

THEONEGROUP




Rebel by STK Images:

THEONEGROUP




HOSPITALITY FOOD & BEVERAGE
SERVICES BUSINESS




F & B Hospitality Overview:

= Manage turn-key food and beverage services and operate several restaurant/hospitality
concepts for luxury hotels and casinos

= Generates high margin management and incentive fee income driving incremental
profitability and cash flow

= Allows for expansion and ability to test new concepts with minimal capital expenditures

= ME Hotel is a true testament of our ability to develop and effectively operate multiple
concepts and services in one venue

ME Hotel - London uan::euoelzz{ark ~ e The Cosmopolitan — LV Hippodroeme - London

U




Turn-Key F & B Solutions for Hospitality Clients

A\
ASFLLINA

Hospitality Services Hospiialily Services Hospitality Services

Hospitality Locations Open For a Full Yearl!) Tatal Food & Beverage Sales at Managed Unitsi2)




A Leading Hospitality Company — The ONE Experience
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A Clear Market Leader

- Restaurant & Bar
Design Awards

—
OpenTable Best Restaurant or Bar in a Hotel
“ Best American Restaurant” & Overall Best Bar

ATRIUM by FOSTER + PARTNERS

ARDS 2013
Best in Category

CUCINA ASELLINA

Condé Nast
er “A saucy spin on the steakhouse formula™ - Zagat
awards VANITY FAIR
“The Best New
Restaurant in New :
York” MWINRER.BE St Restaurane “Best Places to Party this Summer
STK - Midtown NY
- ——

UEE'ﬁTabIe_cnm'

Diners’ Choice

2014 Top 100 Restaurants
STK - Atlanta

STK - Las Vegas

STK - Los Angeles

STK - New York (MPD)

Havre Living

“Top & Steakhouse in NYC = STH Mow York

Best Steakhouse on the Strip”
— Las Vegas Review-Journal

“...You're only young once, people,
so STK while you still can”
— Blue Tomato Reviews

Uﬁﬁﬁ’fable.com'

Diners’ Choice

2013 Top 100 Hot Restaurants
STK - Miami

STK - Las Vegas

STK - Los Angeles

STK - New York (MPD)

THEONEGROUP




Targeted Unit Economics

Same Store Sales Growth

Food & Beverage Costs

Unit Operating Expense

Current

26.5% to 27.0%

TARGETED

Revenue

EEBITDA

Average Cash
Investment (1}

ROI
Management Fees

Incentive Fees

Management &
Incentive Fee
Revenues

STK  Rebel

$9.0 mil

$2.0 mil

$3.8 mil $2

53% 40%

Hospitality
F&B
Services




GROWTH STRATEGY




Significant Global Opportunities

i ctertial Expansion Locations D [Existing and Potential Expansion Countries

THEONEGHOUP




Expansion Goals

= Expect to open as many as two to three STKs per year over the next three years
= Launch Rebel by STK as a secondary growth vehicle
= Plan to launch at least one hospitality contract every 12-18 months
s 2014 development
= STK Washington opened on April 25
= STK Miami scheduled to open in 4Q14
= 2015 development
= STK Disnhey

= Multiple other development projects in negotiation




Seasoned Management Team with Proven Track Record

Previous Ex
Co-founder, past Chairman, President, Chief Executive Officer and Director of CoolBrands
Faormer President, Chief Executive Officer and Chairman of Yeogen Frilz World-\Wide

Director of Jamba. Inc. (parem company of Jamba Julce Compamy). 8 Director and member of lhe Audit Commities
of Response Genelics, and Chairman and Co-CEQ of Kahala Corp

Michael Sermuya Nor-Executive Chalrman

Cver 35 years experience in hospiality indusiry
Co-founder of The International Travel Group through a successful merger of Expotel Hotel Reservations and
Jonathan Segal Founder, CEQ Room Center
Developed and expanded The Modem Group, a LIK basad Hospitality company
Emst & Young Entrepreneur of the Year 2013 (Mew '
Ower 23 years experience in hospiality indusiry and over 3 years with The ONE Group
Sam Goldfinger CFO Previousty CFO of The Smith & Wellensky Restaurant Group
Prior public company experience having taken Smith £ Wellensky public in 2001
Owver 25 years experience in food and beverage operations
Previoushty EVP of Restaurant Group of Kimplon Hotels

arsaw 60 restaurants. bars and lounges in 24 cilies across the United States, managing all aspects of day-lo-
day restauran operations, markeling, finance and public relations, as well as new restaurant development

John Inserra

er 15 years experience in hospitality indusiry

Celeste Fiermo Senlor Vice President 9 years with The OME Group

B years experience in evenls management

2 years with The OME Group

Joined the Company to head its European expansion with responsibilties for finance, stralegy and development
Crvar 15 years experience in immesiment markels at Fitzwilliam, Aviva Invesiors and Deulsche Bank

Corporate Direclor

o
Sharen Segal {Eurcpe)

Senior ctor of - ATE B : 5 Npp— y
Crver 23 years exparience in hospitality indusi
Quincy Fitzweater Operalions ; F; G 2
(Eurcpe) T years with The OME Group
Cver 20 years experience in hospitality indusiry
Commercial Director 4 years with The OMNE Group

A ¢ anti
lon Yantin (Europe)

Previous public and private company experience al Movus Leisure and Chicago Rib Shack focusing on strategy,
commercial and brand development, =ales and operations




Board Members with Deep Industry Experience

Previous Experience

founder, pasl Chalmman. President. Chisl Execulive Officer and Direclor of CoolBrands
L sident, Chiefl Execulive Officer & L b il W Wide
Michael Sermruya Former Prasident, Chiel Exaculiv fMicer and Chairman of Yogen Friz World-Wide
Director of Jamba. Inc. (parent company of Jamba Juice Company), a Director and member of the Audi
of Response Genelics, and Chairman and Co-CEO of Kahala Corp

yaars experience in hospiality indusiry
Co-founder of The Intemational Travel Group through a successful merger of Expolel Holel Reservations and
Jonathan Segal Room Center
Developed and expandead The Modermn Group. a LIK based Hospitality company
Emst & Young Entrepreneur of the Year 2013 (Mew York)

Execulive Chairman of ExamWorks Group, Inc. and former Co-Chairman, Co-Chief Executive Officer and Diractor

Richard Perdman
Former Chaiman and Director of TurboChef Technologles, Inc., Chaimian of Practiceorks., Inc. and Chairman
and Treasurer of AMICAS, Inc. formerly VitalWWorks Inc.) until the spin-off of PracliceWerks in March 2001

Founder and Managing Partner of the Glannuzzi Group LLP, a boulique law firm focusing on corporate, general
business and M&A matters

Leads Giannuzzi Group's Consumer Brand Development Praclice, which provides siralegic legal counsel to

Nick Giannuzzi g
consumer brand companies

Began pradice at Winthrop, Stimson, Pulnam and Robers and became the first outside counszel for Glaceau
(Vitaminwater and Smartwater)







Strong Revenue Performance

Total Food & Beverage Sales at Owned & Managed Units &

GAAP Revenue Management & Incentive Fee Revenue

e




Adjusted EBITDA and Net Income

TOG Adjusted EBITDA(

[

TOG Adjusted Net Incomel(l




Delivering Potential Value For Shareholders

Attractive Business Model

.t










Historical GAAP Income Statement

FYE December 31,
2011A 2012A 2013A




Historical GAAP Balance Sheet




Reconciliations of Non-GAAP Measures — Cautionary Statements




Adjusted EBITDA Reconciliation

FYE December 31,
2011A 2012A 20134




Adjusted Net Income Reconciliation

FYE December 31,
2011A 20124 20134




Total Food and Beverage Sales at Owned and Managed Units
Reconciliation

FYE December 31,
2011A 20124 20134




