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Item 7.01 Regulation FD Disclosure

On July 9, 2015, the Company issued a press release announcing that the Company entered into definitive agreements with
SBEEG to purchase the Katsuya and Cleo restaurant brands and establish a strategic relationship to open Katsuya, Cleo and other The ONE
Group restaurants at new SLS, Redbury and Hyde hotels. A copy of the press release is attached hereto as Exhibit 99.1 and is incorporated
by reference herein. The information in the press release attached as Exhibit 99.1 shall not be deemed “filed” for purposes of Section 18 of
the Securities Exchange Act of 1934, as amended, and shall not be deemed incorporated by reference into any filing under the Securities
Act of 1933, as amended.

In addition, the Company has prepared supplemental information regarding the proposed transactions in a slide presentation that is
being made available to investors. The slide presentation is furnished as Exhibit 99.2 to this report and incorporated herein by reference.
The information in the presentation attached as Exhibit 99.2 shall not be deemed “filed” for purposes of Section 18 of the Securities
Exchange Act of 1934, as amended, and shall not be deemed incorporated by reference into any filing under the Securities Act of 1933, as
amended.

Cautionary Statements Regarding Forward-looking Statements

This Current Report on Form 8-K contains forward-looking statements within the meaning of Section 27A of the Securities Act of
1933 and Section 21E of the Securities Exchange Act of 1934 that involve risks and uncertainties, including, without limitation, statements
regarding the timing and closing of the proposed acquisition (if at all), the terms of the Company’s contemplated debt and equity financing,
and the Company’s ability to consummate any such debt and equity financing. Forward-looking statements may be identified by the use of
words such as “anticipate”, “believe”, “expect”, “estimate”, “plan”, “outlook”, and “project” and other similar expressions that predict or
indicate future events or trends or that are not statements of historical matters. A number of factors could cause actual results or outcomes
to differ materially from those indicated by such forward-looking statements, including but not limited to, (1) the ability to recognize the
anticipated benefits of the business combination, which may be affected by, among other things, competition, our ability to open new
restaurants and food and beverage locations in current and additional markets, grow and manage growth profitably, maintain relationships
with suppliers and obtain adequate supply of products and retain our key employees; (2) factors beyond our control that affect the number
and timing of new restaurant openings, including weather conditions and factors under the control of landlords, contractors and regulatory
and/or licensing authorities; (3) changes in applicable laws or regulations; (4) the possibility that the Company may be adversely affected
by other economic, business, and/or competitive factors; and (5) other risks and uncertainties indicated from time to time in our filings with
the SEC, including our Annual Report on Form 10-K/A filed on April 1, 2015. Investors are referred to the most recent reports filed with
the SEC by the Company. Investors are cautioned not to place undue reliance upon any forward-looking statements, which speak only as of
the date made, and we undertake no obligation to update or revise the forward-looking statements, whether as a result of new information,
future events, or otherwise.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits

Exhibit
Number  Description

99.1 Press Release, dated July 9, 2015
99.2 Investor Slide Presentation
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its
behalf by the undersigned hereunto duly authorized.

Dated: July 9, 2015 THE ONE GROUP HOSPITALITY, INC.

By:  /s/ Samuel Goldfinger

Name: Samuel Goldfinger
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Exhibit 99.1

The ONE Group Hospitality Announces Agreement with a Subsidiary of SBE Entertainment to
Purchase the Katsuya and Cleo Restaurant Brands and Establish Strategic Relationship

Adding 12 owned and managed/licensed restaurants globally
SBE expected to provide opportunity for at least 10 additional restaurants at SLS, Redbury or Hyde hotels over the next 5 years
Pro Forma Adjusted EBITDA of approximately $14.9 million for 2014

NEW YORK — July 9, 2015 — The ONE Group Hospitality, Inc. (“The ONE Group”) (Nasdaq:STKS) today announced that it has entered
into an agreement with SBEEG Holdings, LLC (“SBE”), holding company of the SLS, Redbury and Hyde hotel brands, to purchase the
Katsuya and Cleo restaurant brands and establish a strategic relationship to seek to open Katsuya, Cleo and other The ONE Group
restaurants at new SLS, Redbury and Hyde hotels. By the end of 2015, it is anticipated that there will be up to 12 owned and
managed/licensed Katsuya and Cleo locations globally. Total consideration includes $75 million in cash and 200,000 warrants at an
exercise price of $5.00 per share. The closing of the acquisition is subject to certain customary closing conditions.

Transaction highlights include:

- Brands anticipated to add approximately $28 million in 2014 annualized GAAP revenues to The ONE Group revenues and
approximately $55 million in 2014 annualized total food and beverage sales in owned, managed and licensed units*. Adjusted
EBITDA on a pro forma basis of approximately $14.9 million in 2014, up from $7.8 million as originally reported by the Company.

- Acquisition includes four Katsuya locations in Los Angeles that are company-owned and operated. The ONE Group will receive
license fees from the two managed Katsuya locations in SLS Hotels in Las Vegas and Miami and from two additional managed
locations, one expected to open in the SLS Lux at Baha Mar in the Bahamas and the other expected to open in the SLS Lux Brickell
in Miami.

- Licensing agreement with Alshaya for the Middle East which includes three Katsuya restaurants in the Middle East with a
commitment by Alshaya to open an additional 14 locations in the region over the next 5 years.

- The ONE Group will receive license fees from three managed Cleo locations in Los Angeles (Redbury Hotel), Las Vegas (SLS
Hotel) and Miami (Redbury Hotel), and one additional managed location expected to open in the Bahamas (SLS Lux at Baha Mar).

- The new restaurant brands will increase our portfolio of one, two and three meal a day restaurants for our hotel partners to choose
from as part of our hotel food and beverage program.

- An agreement providing the opportunity to open additional The ONE Group restaurants at new SLS, Redbury and Hyde hotels,
under which SBE is expected to provide opportunity for at least 10 additional restaurants at SLS, Redbury or Hyde hotels over the
next 5 years.

* Total food and beverage sales at owned, managed and licensed units, a non-GAAP measure, represents total revenue from owned
operations as well as the revenue reported to us with respect to sales at managed and licensed locations, where we earn
management, license and/or incentive fees at these locations. For a reconciliation of Katsuya/Cleo unaudited 2014 GAAP revenue
to 2014 Total food and beverage sales at owned, managed and licensed units, and a discussion of why we consider it useful, see
Regulation G: Non-GAAP Financial Measures disclosure below.




** Adjusted EBITDA, a non-GAAP measure, represents net income before interest expense, provision for income taxes,
depreciation and amortization, non-cash impairment loss, deferred rent, pre-opening expenses, non-recurring gains and losses,
stock based compensation and losses from discontinued operations. For a reconciliation of pro forma 2014 adjusted EBITDA to the
most directly comparable financial measure presented in accordance with GAAP and a discussion of why we consider it useful, see
Regulation G: Non-GAAP Financial Measures disclosure below.

“We believe the proposed acquisition will be transformative for our company. Pending the completion of the transaction, our pro forma
2014 Adjusted EBITDA** would have been approximately $14.9 million, up from $7.8 million as originally reported by us, by combining
the Katsuya and Cleo brands with our restaurant and hospitality businesses, while leveraging our global infrastructure,” said Jonathan
Segal, CEO of The ONE Group. “This deal will be both incredibly synergistic, since the existing domestic restaurants are in markets we
currently operate in, as well as additive to our growth, as it will open up geographic expansion into the Middle East. Further, the
acquisition will allow us to take the Katsuya and Cleo brands into existing STK markets and gives us a great opportunity to expand all of
our brands into new SLS and Redbury hotels in the future — providing additional potential avenues for the growth of our hospitality
business moving forward.”

“The transaction allows us to form a unique partnership with The ONE Group. While we are selling them the Katsuya and Cleo restaurant
brands, we really view this as a great opportunity to grow these brands in partnership, by seeking to incorporate them at many of our
planned SLS, Redbury and Hyde hotel properties in the future. We’ve watched The ONE Group expand globally and we believe they truly
understand how to operate high-energy restaurant concepts and they share our passion for creating unique hospitality experiences. We look
forward to a great working partnership with The ONE Group and the opportunity to scale these brands globally,” said Founder, Chairman
and CEO, Sam Nazarian of SBE.

Katsuya

Katsuya by Starck pairs Master Sushi Chef Katsuya Uechi’s fresh takes on Japanese classics with design icon Philippe Starck’s sleek and
sultry interiors in a unique sushi restaurant. Chef Uechi skillfully evolves Japanese sushi and robata classics with inspired dishes including
Crispy Rice with Spicy Tuna, Yellowtail Sashimi with Jalapefio and Miso-Marinated Black Cod. Katsuya’s award-winning mixology
program includes signature cocktails like the Burning Mandarin with hand-crushed serrano chili and The Dragon with yuzu and ginger.

There are currently 9 Katsuyas operating in Los Angeles (4), Middle East (3), South Beach (1) and Las Vegas (1) and one additional
location is expected to open at the Baha Mar in the Bahamas. Katsuya currently owns the Los Angeles locations and manages / licenses the
other operating locations.

The locations in the Middle East are licensed to Alshaya, which is headquartered in Kuwait and has a 125 year operating history. They
currently are a multinational retail franchise operator with 2,800+ stores, with partnerships with over 70 consumer and retail brands across
the Middle East, North Africa and Europe. Alshaya has committed to opening an additional 14 locations in the region over the next 5 years.

Cleo

From the moment you step inside Cleo, you’re enveloped by the aroma of Chef Danny Elmaleh’s contemporary Mediterranean cuisine, and
Matthew Rolston’s enlivening décor that makes you feel right at home. The restaurants feature delicious shareable plates, mezzes,
flatbreads and cocktails in a warm, intimate restaurant setting that playfully marries old Hollywood glamour with relaxed Mediterranean
charm.

There are currently three Cleo locations operated under management agreements in Los Angeles, Las Vegas and Miami, and one additional
location is expected to open at the Baha Mar in the Bahamas.




Financing

The Company anticipates raising the financing through a combination of debt and equity. Jefferies and KeyBank are expected to provide
debt financing for the transaction. There can be no assurance that we will be able to obtain the requisite amount of financing to pay the
purchase price for the acquisition on acceptable terms or at all.

About The ONE Group

The ONE Group is a global hospitality company that develops and operates upscale, high-energy restaurants and lounges and provides
hospitality management services for hotels, casinos and other high-end venues both nationally and internationally. The ONE Group’s
primary restaurant brand is STK, a modern twist on the American steakhouse concept with locations in major metropolitan cities throughout
the U.S. and Europe. The ONE Group’s food and beverage hospitality services business, ONE Hospitality, provides the development,
management and operations for premier restaurants and turn-key food and beverage services within high-end hotels and casinos. Additional
information about The ONE Group can be found at www.togrp.com.

About SBE and SLS Hotels

sbe is a global hospitality and entertainment company helmed by visionary Founder, Chairman and CEO Sam Nazarian which comprises a
thriving collection of award-winning hotels, casinos, residences, restaurants and nightlife destinations. The company is founded on the core
belief that hospitality is about not only enjoying impeccable service and luxurious amenities, but also having meaningful cultural
experiences and meeting like-minded people in environments that match one’s personal style.

SLS Hotels has created a new paradigm in the luxury hotel experience that speaks to a global, sophisticated audience. Taking service and
luxury standards from traditional S-star hotels and injecting elements of creativity and community, SLS delivers a guest experience that
seamlessly delivers service, style and fun. SLS Hotels are currently open in Beverly Hills, South Beach, and Las Vegas and are coming
soon to New York City, The Bahamas, Seattle, and Philadelphia.

Cautionary Statement on Forward-Looking Statements

This press release contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of
the Securities Exchange Act of 1934 that involve risks and uncertainties, including, without limitation, statements regarding the timing and
closing of the proposed acquisition (if at all), the terms of the Company’s contemplated debt and equity financing, and the Company’s

ability to consummate any such debt and equity financing. Forward-looking statements may be identified by the use of words such as
“anticipate”, “believe”, “expect”, “estimate”, “plan”, “outlook”, and “project” and other similar expressions that predict or indicate future
events or trends or that are not statements of historical matters. A number of factors could cause actual results or outcomes to differ

materially from those indicated by such forward-looking statements, including but not limited to, (1) the ability to recognize the anticipated
benefits of the business combination, which may be affected by, among other things, competition, our ability to open new restaurants and
food and beverage locations in current and additional markets, grow and manage growth profitably, maintain relationships with suppliers
and obtain adequate supply of products and retain our key employees; (2) factors beyond our control that affect the number and timing of
new restaurant openings, including weather conditions and factors under the control of landlords, contractors and regulatory and/or
licensing authorities; (3) changes in applicable laws or regulations; (4) the possibility that the Company may be adversely affected by other
economic, business, and/or competitive factors; and (5) other risks and uncertainties indicated from time to time in our filings with the
SEC, including our Annual Report on Form 10-K/A filed on April 1, 2015. Investors are referred to the most recent reports filed with the

SEC by the Company. Investors are cautioned not to place undue reliance upon any forward-looking statements, which speak only as of the
date made, and we undertake no obligation to update or revise the forward-looking statements, whether as a result of new information,
future events, or otherwise.




Regulation G: Non-GAAP Financial Measures

Total food and beverage sales at owned, managed and licensed units. Total food and beverage sales at owned, managed and licensed units
represents total revenue from owned operations as well as the revenue reported to us with respect to sales at managed and licensed
locations, where we earn management, license and/or incentive fees at these locations. We believe that this measure represents a useful
internal measure of performance as it identifies total sales associated with our brands and hospitality services that we provide. We believe
that this measure also represents a useful internal measure of performance. Accordingly, we include this non-GAAP measure so that
investors can review financial data that management uses in evaluating performance, and we believe that it will assist the investment
community in assessing performance of restaurants and other services we operate, whether or not the operation is owned by us. However,
because this measure is not determined in accordance with GAAP, it is susceptible to varying calculations and not all companies calculate
these measures in the same manner. As a result, this measure as presented may not be directly comparable to a similarly titled measure
presented by other companies.

The following table includes a reconciliation of Katsuya/Cleo 2014 unaudited GAAP revenue to 2014 total food and beverage sales at
owned, managed and licensed units:

TOTAL KATSUYA AND CLEO FOOD AND BEVERAGE SALES
SALES RECONCILIATION

For the Year Ended December 31,

2014
(unaudited)
Owned Unit Net Revenues (a) $ 26,870.1
Management and Incentive Fee Revenue 1,321.3
GAAP Revenues 28,191.4
Food and Beverage Sales from Managed Units (a) 29,718.2
Food and Beverage Sales from Discontinued Operations (a) -
Total Food and Beverage sales at Owned and Managed Units $ 56,588.3

Adjusted EBITDA. We define Adjusted EBITDA as net income before interest expense, provision for income taxes, depreciation and
amortization, non-cash impairment loss, deferred rent, pre-opening expenses, non-recurring gains and losses and losses from discontinued
operations. Adjusted EBITDA has been presented in this press release and is a supplemental measure of financial performance that is not
required by, or presented in accordance with, GAAP.

We believe that Adjusted EBITDA is a more appropriate measure of operating performance, as it provides a clearer picture of our operating
results by eliminating certain non-cash expenses that are not reflective of the underlying business performance. We use this metric to
facilitate a comparison of our operating performance on a consistent basis from period to period and to analyze the factors and trends
affecting our business as well as evaluate the performance of our units. Adjusted EBITDA has limitations as an analytical tool and our
calculation thereof may not be comparable to that reported by other companies; accordingly, you should not consider it in isolation or as a
substitute for analysis of our results as reported under GAAP. Adjusted EBITDA is included in this press release because it is a key metric
used by management. Additionally, adjusted EBITDA is frequently used by analysts, investors and other interested parties to evaluate
companies in our industry. We use Adjusted EBITDA, alongside other GAAP measures such as net income (loss), to measure profitability,
as a key profitability target in our annual and other budgets, and to compare our performance against that of peer companies. We believe
that Adjusted EBITDA provides useful information facilitating operating performance comparisons from period to period.




The following table presents a reconciliation of Pro Forma 2014 net income to Pro Forma 2014 adjusted EBITDA for the periods indicated:

THE ONE GROUP HOSPITALITY, INC
PROFORMA ADJUSTED EBITDA RECONCILIATION

For the Year Ended December 31,

2014
(unaudited)
TOG Katsuya/Cleo TOTAL
PROFORMA ADJUSTED EBITDA:
Net income attributable to TOG $ 4,6302 $ 5,862.0 $ 10,492.2
Net income attributable to noncontrolling interest 409.9 409.9
Net income 5,040.1 5,862.0 10,902.1
Interest 75.8 4.2 80.0
Income Taxes 817.3 817.3
Depreciation 1,438.7 1,365.5 2,804.2
Deferred Rent (1) 288.7 (85.6) 203.1
Preopening Expenses 3,890.3 3,890.3
Non-recurring gain (1,200.0) (1,200.0)
Loss from discontinued operations 1,492.6 1,492.6
Derivative expense (3,854.0) (3,854.0)
Stock based compensation 539.0 539.0
PROFORMA ADJUSTED EBITDA 8,528.3 7,146.1 15,674.4
Non-controlling PROFORMA ADJUSTED EBITDA 756.0 756.0
TOG PROFORMA ADJUSTED EBITDA $ 77724 $ 7,146.1 § 14,918.5

Media Contact:

Sloane & Company

Dan Zacchei or Kate Traynor, 212-486-9500
Investor Contact:

ICR

Don Duffy or Michelle Epstein, 203-682-8200
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Cautionary Statements

Confidential Information

This presentation containg confidential, sensitive or proprietary information. By accepting this prezentation, the recipient agrees to treat this presentation and the
information contained herein or delivered in connection herewith in a confidential manner in accordance with the existing agreements between ONE Group
Hospitality, Inc. (the “Company®) and the recipient governing, among other things, the treatment of confidential information provided by the Company to the
recipient. In the event no such existing agreement exists, the recipient agrees to use reasonable precautions in accordance with its establizhed procedures to keep
this presentation and the information contained herein or delivered in connection herewith confidential. The financial and operational results of SBE Entertain ment
Group included in this presentation are preliminary and subject to the completion of financial closing procedures, final adjustments and other developments which
may arize between now and the time the financial rezutts for the periods described herein are finalized. Therefore, actual rezultz may differ materialy from these
estimates. Actualresults and final terms ofthe transaction will be set forth in the prospectus supplement relating to the offering, if applicable.

Forward-Looking Statements

In addition to historical information, this presentation contains statements relating to the Company’s future business and financial performance and future events or
developments that may constitute *forward-looking statements” within the meaning of the “safe harbor® provizions of the United States Private Securities Litigation
Reform Act of 1985, These statements are based on current expectations and assumptions that are subject to certain risks and uncertainties. These statements
include forward-looking statements with respect to the Company’s business and industry in general Statements that include the words “expect,” “intend ” “plan,”
“believe,” “project” “forecast” “estimate,” “may,” “should,” “anticipate® and similar statements of a future or forward-looking nature identify ferward-looking
statements for purposes of the federal securities laws or otherwee. A variety of factors, many of which are beyond the Company’s control, affect the Company's
operations, performance, business strategies and results and there can be ne assurance that the Company’s actual results will not differ materialty from those
indicated in these statements. These factors include, but are not limited to, continued compliance with governmental regulation, the ability to manage growth,
requirements or changes affecting the business in which the Company is engaged, general economic and business conditions and the Company’s ability to open
new restaurants and food and beverage locations in current and additional markets. More detailed information about these factors may be found in the Company's
filings with the Securities and Exchange Commizsion, including itz Annual Report on Form 10-Ki4 for the year ended December 31, 2014, The statements made
herein speak only as of the date of this presentation. The Company undertakes no obligation to update s foreard-looking statements to reflect events or
circumstances after the date of this presentation.

Hon-GAAP Financial Measures

This presentation containg certain nen-GAAP financial measures. A “non-GAAP financial measure” is defined as a numerical measure of a company’s financial
performance that excludes or includes amounts so as to be different than the most directhy comparable measure calculated and presented in accordance with
GAAP in the statements ofincome, balance sheets or statements of cash flow ofthe Company. These measures are presented because management usesthizs
information to menitor and evaluate financial results and trends and belisves this infermation to also be useful for investors. The Company has both whely-owned
and partially-owned subsidiaries. Total food and beverage sales at owned and managed units represents cur total revenue from our owned operations as well as
the =zales reported to us by the owners oflocations we manage, where we earn management and incentive fees. EBMDA iz defined a=s net income before interest
expense, provision for income taxes and depreciation and amertization. Adjusted EBMDA represents netincome before interest expense, provision ferincome
taxes, depreciation and amortization, non-cash impairment lose, deferred rent, pre-opening expenses, non-recurrng gains and losses and losses from
discontinued operations. Adjusted Net Income represents netincome before lozs from discontinued operations, nen-recurring gaing, nen-cash impairment lozses,
and noen-recurring acceleration of depreciation. The disclosure of EBMDA, Adjusted EBMDA and Adjusted Net Income and ether non-GAAP financial meazures
may not be comparable to similarly titled measures reported by other companies. EBTDA, Adjusted EBTDA  and Adjusted Net Income should be considered in
addition to, and not as a substitute, or superior to, net income, operating income, cash flows, revenue, or other measures of financial performance preparedin
accordance with GAAP. For a reconciliation oftotal food and beverage sales at owned and managed units, EBITDA, Adjusted EBMDA  and Adjusted Met Income
to the most directly comparable financialmeasures presentedin accordance with GAAP and a discussion of why we consider them useful, see the Appendix to
this presentation.




The ONE Group

(" We are a global hospitality companyﬂ\
that develops and operates upscale,
high-energy restaurants and turn-key
food & beverage services for
hospitality venues including hotels,
casinos and other high end locations

Qur clients and partners are leading
entertainment and hospitality
companies, including Disney,

" Starwood and Melia Hotels y
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Our Company

Key Points

Founded in 2004 and
headquartered in New
York City, with additional
office in London

Diverse portfolio of global
restaurant brands that
hawve strong presences in
markets that amplify
brand globally

We also offer turn-key
food and bewerage
services that can be
scaled and implemented
by us at a particular
hospitality wenue that are
customized to suit our
clients' needs

Financial Snapshot

RH

Sales at owned and

managed units: $132.2mm

GAAP Revenue: 549.3mm

— Owned unit revenue:
540.5mm

— Managementand
incentive fees: 58.8mm

EBITDA: 57.8mm

S5TK Unit Economics:

— 511.6mm AUV

— 24% restaurant lewvel
EBITDA margins

— 50+% cash on cash
returns

Owned Restaurants
= Primary restaurantbrandis STK

— Launchedin NYC in 2006
— Upscale, high-energy steakhouse concept

— 11 locations in operation orunder constructioninthe
US and Europe

« Createdan underbrand, STK Rebel, utilizing same
successful conceptwith a broader menu pricedto
appealto a wider marketandto lunch business

= Other high-energy restaurant brands we utilize for our
ownedrestaurantvenues include Cucina Aselling,
offering ltalian cuisine and Bagatelle, a French bistro
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Hospitality Services

Unigue opportunity to leverage restaurant and
hospitality experise

Manage F&B for hotels, casinos, hospitalityvenues

Utilize company-branded restaurants ortailored
concepts

Target high margin managementandincentive fee
income with minimal capital expenditure

Build long-term relationships with globally recognized
hotel and casino brands

Target opportunities generating a minimumof $10
millioninfood & beverage sales

Seven'" hospitalityvenues in operation or under
construction

Qur International Footprint
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32 Venues Expected to be Opened by end of 2015

STK

STK - Atlanta

STK -DC

STK - Downtown NY
STK - Midtown NY
5TK — Rooftop NY
STK — Miami

STK — Disney World
STK - Chicago

5TK Rebel - Denver

F&B Restaurants
Cucina Asellina — Atlanta
Bagatelle — Hew York

Bagatelle — Los Angeles

W Hotel - Los Angeles

STK

The Hideout

Hospitality Services

Managed Venues

ME ME

London Milan

STK 5TK

Radio Radio

Marconi Hospitality Services

Cucina Asellina

Hospitality Services

B =
AL AT

Heliot Steak Asellina
Lola's Bar & Casino Plunge

Hospitality Services

Hospitality Services

ME

Mismi

STK Rebel
Hospitality Services

C

THE COSMOPOLITAN

STK




Transaction Overview

The ONE Group Hospitality, Inc. (*“TOG" or the “Company”}is in negotiations to acquire the Katsuya and Cleo restaurant assets
from SBE Entertainment Group, the holding company of SLS Hotels, for a proposed cash purchase price of $75million

Katsuya and Cleo are upscale casual, full-semvice high-energy restaurant concepts with a focus on Sushi / Asian Fusion and
Mediterranean cuisines, respectively - Complementaryto TOG's leading high energy steakhouse concept, STK

The proposed acquisition will provide the Company with a meaningful increase in scale and geographic diversity, complementary
restaurant brands to expand independently in major worldwide cities as well as the ability to offer an increased portfolio of
internationally recognized brands to its hospitality partners

We believe the transaction will enhance profitability by leveraging recent G&A investments and providing significant EPS
accretion

Cn a Pro Forma basis for the transaction forthe yearending December 31, 2014, TOGwould have generated ~$77.7* million in
GAAP revenue(" and ~$15.0* million in Adjusted EBITDAR

The transaction will be financed with debt and equity capital, which we expect will be comprised of:

%50 million of common equity
$37 million 1%t Lien Term Loan Credit Facility
%10 million Revolving Credit Facility (undrawn at close)

Pro Forma for the transaction, the Company's total leverage will be ~3.0x on ~$15.0* million of 2014 Adjusted EBITDA

1) GAAR revenue comprisad of owred net unirevenues, mansgementand haentive fee revenoe and lcersing fees
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Katsuya / Cleo Acquisition Rationale

Additional Avenues for
Future Growth for

Complementary
Leading Brands and

Standalone & Hospitality Concepts

Hospitality Contracts

i i Established High
Diversifies F&B
Hospitality Offering KATS UYA ‘U’olum; r&a:(::ﬂtable
w STARCK

Significantly Increases ; : Provides Additional
Venue Base with No - i Global Opportunities to
Incremental e Expand ONE Group
Development Required Brands

Increases Footprintin
Existing Cities and
Provides Operational
Economies of Scale

Ability to Leverage
Existing G&A and
Enhance Profitability




Internationally Recognized Restaurant Brands

KATSUYA

Established Complementary § High-Energy . . . . .
Globally Offerings Rastaiwants High Quality High Volume High Margin




STK: Differentiated Steakhouse with High-Energy & Great Atmosphere

Key Points

= 5TK is a reinvention of the
traditional steakhouse

High-energy dining experience

Restaurants built around the bar,
featuring DJ played music

High female to male customer mix

Destination location where guests
can utilize our restaurantin multiple
ways

— Main and private dining rooms,
bars, lounges, rooftops

Superior quality of a traditional
steakhouse while featuring an
innovative menu

Designed for Primary Cities
STK Rebel

— STK under brand that maintains
unique features, atmosphere and
energy

— Broader menu priced to appeal to
a wider market

— Open for lunch and dinner

— Designed for Primary & Secondary
cities




Katsuya: Japanese Cuisine - American Palate. International Appeal.

Key Points

An “upscale casual”, full-service
restaurant that offers a uniquely
stylish Japanese dining experience

Restaurant concept by master sushi
chef Katsuya Uechi, founded in
Hollywood, CA

— Distinguizhed by Philippe Starck
design,a premier mixology program
and a loyal celebrity clientele

— Four dining concepts: sushi kitchen,
hot kitchen, robata grill and liquid
kitchen (bar)

Targets upper-middleto upper class
singles and couples who are well
traveled food sophisticates

Experience driven by music
Fun, innovative menu offering with

established signature dishes

Currently has 9 operating locations:
Los Angeles (4), Middle East (3), South
Beach (1) and Las Vegas (1)

— Baha Mar projected to open in 20015

— Katsuya currently owns the Los
Angeles locations and manages |
licenzes the other operating
locations




Cleo Overview: Energized Ambience, People and Food

Key Points

Cleo is an “upscale casual”, full-
service restaurant that offersa
uniquely stylish Mediterranean dining
experience

Created for stand alone and hotel
operations

Three meal a day dining concept

Created by award winning Chef Danny
Eimaleh

Lively atmosphere, with its flagship
location at the Redbury Hotel, one of
the most coveted hotels in Hollywood

Currently has 3 operating locations:
South Beach, Hollywood and Las
Vegas

— Baha Mar projected to open in 2015




46 Venues Expected to be Opened by end of 2015

STK Katsuya F&B Restaurants ME -London ME - Milan ME - Miami
5TK — Atlanta Brentwood, LA Cucina Asellina — Atlanta 5TK Cucina Asellina 5TH 5TK Rebel

Radio Hospitality Services Radio Hospitality Services
5TH — DC Dioventown, LA Bagatelle — New York

Mareoni Hospitality Services

S5TH — Downtown NY Hollywood, LA Bagatelle — Los Angeles

Hippodrcme Gansevoort COSI'I‘ICIEO"'EI'I
5TH — Midtown NY Glendale, LA W Hotel -LgsAnge|es Heliot Steak Asellina 5TK

Lola's Bar & Casino Plunge
5TK — Rooftop NY STH

Hospitality Services Hospitality Services
5TK — Miami The Hideout

Redbury - Hollywood Redbury - South Beach
5T — Disney Werld Hospitality Services Cleo Cleo
S SLS - Las Vegas SLS - South Beach
STK Rebel — Denver e e

Katsuya

Katsuya -Alshaya License SLS - Baha Mar

Middle East Katsuya

{Arabella, Dubai, Kuwait) Cleo

Mo Hospitallny FRE natars w0 FES resuurans, reofips, DODS, DS and hospially FLS snicas




A Leading Hospitality Company — ONE Hospitality™

Comprehensive Portfolio of
Internationally Recognized Brands
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Growing List of Global
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Alshaya Partnership

Significant International Footprint

. Fussia

= Headquarteredin Kuwait
with 125 year operating
histary

= Multinational retail franchise
operatorwith 2 800+ stores

= Proven ability to activate
prands globally with
partnershipswith aver 70
consumer and retail brands
across the Middle East,
Morth Africa and Europe

The
— Sectors of focus are: @eseca'ke

Fashion & Footwear, FCtGE)’
Food, Health & Beauty,
Pharmacy, Optics, Home
Furnishings andLeisure &
Entertainment

KATSUYA!

VICTORIA'S SECRET

POTBELLY

THANDWICH SHOF
= Alshaya'sreachand
reputation provide a leading

partnerto further expand our =
brands internationally f E%-[JEBER FPOTTERYBARN

COMPANIES WILLIAMS-SONOMA

AMERICAN EAGLE
OUTFITTERS




Multiple Avenues for Future Growth

Owned
STK:

» Opportunity to open up to 50 STK
restaurants globally

s Targeting 2-3 STK restaurants per
year, short-term

STK Rebel:

» Opportunity to open at least 100 STK
Rebel restaurants globally

» Targeting 1-2 STK Rebel restaurants
per year, short-term

Katsuya:
= Ability to put Katsuya in any STK city

= Targeting 1-2 Katsuya restaurants per
year, short-term

Hospitality

Hospitality Management
Agreements:

= Opportunity for at least 50 hospitality
management agreements globally, 2-
3 per city

» Targeting 1-2 hospitality management
agreements per year, short-term

» 515 Hotels to provide
opportunities forinclusion of at
least 10 ONE Group restaurant
concepts in its hotels over the next
5 years

Licensed

Licensing Deals:

= Contracted with Alshaya in the Middle
East for 10 years for multiple
restaurants

= Currently three Katsuya restaurants
operating in the Middle East

= Development Agreement to open 14
additional Middle East locations over
the next 5 years

= Exploring additional licenses for other
OME Group brands in the Middle East

~$67* million
Pro Forma Sales at
Owned Units
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~$106* million
Pro Forma Sales at
Managed Units

Buons: Sabas st Cwnel S Mg LS DR Sorma FYE 1231/2014 and ncus e s enma ws s spnlone
= Ingiicanes il of pation of ramioer isfrom SEE nemeal fnandas and 5 N e proosssof Deing sudied

~$15* million
Pro Forma Sales at
Licensed Units




Purchase of Katsuya / Cleo

{SMillion=)

Key Proposed Deal Terms Key Economic Terms for Managed Units("
« Cash purchase price of $75 million

» Existing
— Additional 200,000 TOG warrants exercise price of $5.00 per share — Katsuya: 100% to TOG

Acquining 14 restaurants (12 operating, 2 under construction - fully funded) — Cleo: 2/3 to TOG
— 0 Katsuya restaurants operating (4 owned, 2 managed, 3 licensed) = Future

Alshaya Development Agreement to produce 14 more licensed Middle East — Katsuya: 100% to TOG
locations over the next 5 years — Cleo: 0% to TOG

3 managed Cleo restaurants operating — Katsuya SLS Lux Brickell: 50% to TOG
Katsuya and Cleo restaurantsin SLS Baha Mar, projected to open in 2Q = Katsuya Baha Mareconomic terms yet to be
2015 agreed upon

SLS Hotels to provide opportunities for inclusion of at least 10 ONE Group

restaurant concepts in its hotels over the next 5 years

— TOG receives 2/3 of all fees for new restaurantsin hotels

Pro Forma Sources and Uses Pro Forma Capitalization

Sources 31312015 Pro Forma

Equity Proceeds 5500 Cash and Cash Equivalents $4.5 $12.4
Debt Proceeds 450

Debt

Exiging Term Loan 71 -

Mew Revolving Credit Fadlity = =
ET— —
Purchase of Katsuya/ Qleo 575.0 Total Debt $7.1 $45.0_
Chanth C.apl.tal 2 LTM 12031114 Adjusted EBITDA 7.8 %$15.0
Repay BExsting Debt T:1
Fees and Expenses 5.0 Total Leverage 0.9x 3.0x
Total Uses $95.0

Mote” Sources and Uses and Fro Forma Cagifalzaton subjed D pos-chsing adusmernts.
1) Econcmic share of menageent, Inentie and ofer fees
“ Incicanas 8 OF DOToN O PTIer IS from SEE Inemal fancss s kD e prooms of Deing s




Ability to Leverage G&A and Enhance Profitability

Recent GEA Investments TOG Pro Forma P&L
Growth (12) Public Company (4)

5THS Katznm/ Cleo  ProFomma

Chief Operating Officer Director of SEC Reporting i 1
Adjusted EBITDA to TOG 57.8 572 §15.0
WP Restaurant Operations General Counsel % Magin 15.8% 25.5% 18.3%
Directors of Operations (4) Support Staff (2) D&A 1.4 1.4 2.8
Senior MSHEQEFS (2] MNet Interst Bipense {0.1) {2.7) {2.8)
. Frovision from Taces {0.8) {0.3) (1.8)
Operational Support Staff (4)
Adj. Met Income (Loss) fromContinuing Ops 20 22 4.2
Less: MO {0.5) 0.5
Acquisition is Highly Margin & EPS Accretive Flj; Met oo (10:) o ke ENEGroop s el
Diluted Sheres Outstanding 248 10.0 243

Acquire highly profitable restaurant brands

EPS 50.06 50.11

Ability to leverage existing infrastructure with minimal incremental

G&A required % Accrefien / [Difution)

Katsuya and Cleo profitability accrues to bottomline

* indicates all or pation o remicer isfrom SEE inemal fhandsis and & h #e prooss of being sudied




Strong Revenue Performance

(FMillions=)

Total Food & Beverage Sales at Owned & Managed Units (1)

5200 i s1e88”
4o = "14PF GAGR: 4627
$160 : CatE
S 51252 -
sii $107.2
$51.0
380
341.5
340
0 .
2010 2011 012 2013 014 Fro Forma
STK 5559 [0.2%) 11.1% 10.8% {0.7%) 5.0% MA
Katsuya
5550 [4.6%) {1.3%) 1.2% 4.0% 1.9% NA
GAAP Revenue Management & Incentive Fee Revenue
350 ) 44PF CAGR: 49.0% - i e P4 R
550 10 - T.T ) $10.2
570 510 8.8
$60 58 572
350
340 ®
330 T4 5.7
320 = 4
3-.:| e
0.2
0
2010 2011 2012 2013 2014 Fro Forma 2010 2011 iz 2013 2014 Pro Forma

Mote: Pro Forma numibers also hdude saies &t bensed locatons and Bensig fees,

Sax Apoargll for & nesorCileion of TouslFood B Beversge Saks & v and Mansgead LUnis.

STIC Sams 2ons S reters oo Towil Food S Soverags Sabesal owned and manapsd ST units har Fess Deen qoen 13 Mmonis &5 of et aees. SnorHGANS messuns, Wik MEDRESERTS our 100 reperse
from our owned STE perations & wel =5 e salesreporied 0 us by e osners of ST lomaions we marsge, wiens we sam our revenue foem managerment ard inenive fees

by Kasuya same siae saks reders io Total Food S Severage Saies & owned unis Tt have bean open 12 months as of et date.

* indiicates &l or paion o numicer s fom SEE Inemal fhandsis and & h = prooss of being sudied
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Adjusted EBITDA and Adjusted Net Income

(SMillions)

TOG Adjusted EBITDAM

i
M 150 2
- 46, 0% P15
515 40 ~14PF CAGR:
i
i 57.8 57.8
6.2 =
%5
£33
30
010 201 2012 2013 2014 Pro Forma

TOG Adjusted NetIncomel?

310
. 8%
n _14PF CAGR: 64
=z 10-"1
54.4 5
$3.7
2010 2011 2012 2013 2014 Pro Forma

1) Ses Appengi for gefinton of Adpstel ESTOA o Agjused M InDmeand for neTndlanin 20 GAAP N INDomE (LOSs)
* indicates al or posion o numoer isfrom SEE inemal fhandsisand & h #e proosss of being sudifed
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Targeted Unit Economics

Base (Owned TARGETED STK  Rebel Katsuya F&B Hospitality
Owned UHI-E: Owned Units | Owned Units Mzanaged Units
Same Store Sales Growth (U 2% 1o 3% |
Revenue $0.0mil | $5.0mil | $7.2 mil ==
Food & Beverage Costs 26.0% to 26.5% EBITDA %2 0 mil - 4 0mil | $1.8 mil it
Average Cash i e
Unit Operating Expense 57% to 58% Investrgnent $3.8 milld|32.5 mil¥|$5.2 mil*|  <$500,000
ROI 53% 40% 35% -
Comp Store '
KATSUYA
_ Base (F:‘W"Ed L"‘:Q:gement - - - 5 0% to 6.5%
Same Store Sales Growth (7 0%to 1% Incentive Fees | — | — - >15%
Management &
Food & Beverage Costs 22 0% t023.0% Incentive Fee - - - =$500.000
Revenues
Unit Operating EIDE‘HSE 53% to 54% Average Check $115 $55 $55 i
Square Feet 9 500 6.000 9,500 -

{1} Regresents s=les growth 3 owned unfs Tat i been apen for 18 montie (and encludss unfs chosed for skgnificant periods)
(2} Excluges precpening Spenses and et of lenant Improvement alkwancss
[3) Exzlusss precpening emenses
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Unique Guest Experience Drives Strong Performance

(Data as of FYE 2014)

Sales per Square Foot
1.250 4 $1,160

H1.070
31,000
P50
58T
$500 P4TE
F250
0

@Hﬂm}a@ Bw

'"“"s:r""__‘fe 10,000 4,700 17,500 9700 7,500 9,000 9,000

Average Unit Volume (AUV)

{SMillion=)
3]

si5 | 142

$12 #1180

BT $5.1 350

Average Check
$150
5128
3120 110
350

578
380
i I
50
=

2014 Restaurant-Level EBITDA Margin

ZB4%

7% e
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Sources: Compary TINgS. FWESIT Dresamerions: s souly

NoFEAAR figure, exchudes mporaie sxpenses ard diefemed rent

resean
Notes:  STK figunes represenyt $he sverage resuls fom STHs open br &t Easfone year STH —Downiown (holding Roofop), STH - LA, STK— Las vegas, STK - Midiown and STE - ASanta 2014 STK Rstarant-Leve]| ESIMTDAmagh &

Ay figunas rappama S muarage rasubs for oW rasta ras Sparrwond, Holwood s Downmwn. Doss nd indums Ky Gianoais e oaion 5not kol of Smbo Kassys rassuran: Do

(Sl Siguras reprasant Chan Falwoo Iaaton, wieh was only [Doation qpan 8T a1 iamstons juar




Historical GAAP Income Statement

(SMillion=)

FYE December 31,

2011A 20128 20138 2MH4A

Revenues:

Owned unit net revenues § 437 & 584 5 388 T 405

Management and incentive fee revenue 2.4 3.7 7.3 LK
Total revenue $§ 4614 § 601 § 439 493
Cost and sxpenses:

Owned operating expenses:

Food and beverage costs 105 14.3 97 104
Unit operating expenses 289 28 224 243

General and administrative 1.9 22 10.8 87

Depreciation and amortization 1.7 T4 1.5 1.4

Management and royalty fees 0.4 0.3 0.1 0.1

Pre-opening expenses 1.2 0.1 0.8 39

Transaction costs 46 -

Equity in {income) loss of inves iee companies 0.1 0.1 {0.9) {11}

Derivative expens e 10.1 {3.9)

Interest expense, net of interest income 0.4 07 0.8 01

Other expense {income) 0.1 (4.8) {0.8) (20}
Total costs and expenses S 431 § 529 § 59.1 420
Income {less) frem continuing operation s before provision for income taxes 5 30 5 T2 § (15.2) T4
Frovision for income texes 0z o0 0.5 0.8
Income {loss) frem continuing operations 5 28 § T2 8§ ([15.7) 6.5
Loss from discontinued operations, net of taxes 09 10.0 8.1 1.5
Net {loss) income 5 12 § (28 § (21.9) 5.0

Less : net {loss) atiributable to non-controlling interest 0.9 (0.4 (0.4} 0.4
Net {loss) income attributable to THE ONE GROUP 5 10 § (23 § (H.5) 4.6
Other comprehensive income [loss)

Cumency translation adjustment 0.0 (0.0} 0.1 {0.3)
Comprehensive (loss) income 5 10 § {24 § (21.4) 4.4




Historical GAAP Balance Sheet

(SMillion=)

FYE December 31,

2114 2M2A 20134

Assets:
Cash and cash equivalents 3 17 § 10 3 N7 3 ]
Account receivable, net 23 14 259 44
Inwventony 1.2 14 1.0 1.1
Oher cument 3sssts 0.1 03 0.8 15
Drue from relsed partes 0.2 0.1 0.2 12
Total Current Assets $ 55 % 62 % 167 $§ 165
Property, plant & equipment, net 150 138 134 188
Invesments 18 15 25 28
Deferred Ex ss=E 0.1 03 0.2 00
Oiher assats 0.2 05 1.3 08
Security deposits. 0.8 10 1.0 24
Total Assets § 6 5 0§ 32 § N4
fiies & E
Cash overdrait 0.1 [1]:] 0.3 [}
Member loans, cumrent porfon 0.0 50 - -
Notes payable, cument porfion 03 03 0.0 -
Term Loan, current porfion - - - 15
Line of Credit 1.3 25 43 -
Accounts payable 33 44 27 34
Accrued expenses 22 24 3 20
Debt o relaed parties 0.0 05 0.0 00
Dieferred revenus 0.1 00 0.0 0.1
Total Current Lihilities [ 74 § 158 § 105 $ iz
Capitsl leases, net of current porfion 0.0 - - -
Motes payable, net of current porion 0.0 00 - -
Member loans, net of current porion 45 - - -
Other long-term Eabilities 0.0 00 0.0 01
Derinative Eability - - 10.1 62
Term Loan - - - 1]
Defarred rent paysble 8.7 57 8.3 54
Total Liabilities § 187 § M3 § [0 § 283
Stockholders” Eﬂ ity
Toal s ddolders’ equity i8 {1.1) ] 127
MNon controlling interest 7.1 a5 0.3 {0.3)
Total stockholders’ equity including noncontrolling interest 3 FERES 25 5 82 § 125

Total Liabilitie s and Stockholders” Equity § 276 § M0 % 352 § 414




Reconciliations of Non-GAAP Measures — Cautionary Statements

ADJUSTED EBITDA:

We define adjusted EBMDA as net income before interest expense, provision forincome taxes, depreciation and amortization, non-cash impairment loss,
deferred rent, pre-opening expenses, non-recurring gains and loeses and losses from discontinued operations. Adjusted EBITDA is a supplemental measure of
financial performance that is not reguired by, or presented in accordance with, GAAP.

We believe that adjusted EBMMDA iz a more appropriate measure ofoperating performance, as it provides a clearer picture ofour operating resulte by
eliminating certain non-cash expenses that are not reflective ofthe underlying business performance. VWe use this metric to facilitate a comparison ofour
operating performance on a consistent basis from period to period and to analyze the factors and trends affecting our business as well as evaluate the
performance of our units. Adjusted EBITDA has limitations as an analytical tool and cur calculation thereof may not be comparable to that reported by other
companies; accordingly, you should not consider it in izclation or as a substitute foranalyziz ofour results as reperted under GASP. Adjusted EBMDA is
included because it is a key metric used by management. Addiionally, adjusted EBITDA s freguently used by analysts, investors and other interested parties to
evaluate companies in our industry. We use adjusted EBMDA, alengside other GAAP measures such as net income (loss), to measure profitability, as a key
profitability target in our annual and other budgets, and to compare cur performance against that of peer companies. We believe that adjusted EBMDA  provides
useful information faciltating cperating performance comparizons from peried to period and company to company.

ADJUSTED MNET INCOME:

We define adjusted net income as netinceme before loss from dizcontinued ocperations, nen-recurring gaing, nen-cash impairment losses, and non-recurring
acceleration of depreciation. Adjusted net income iz a supplemental measure of financial performance that is not reguired by, or presented in accordance with,
GAAP. Adjusted net income has limitatiens as an analytical tool and our calculation thereof may not be comparable to that reported by other companies;
accordingly, vou should not consider it in izclation or as a substitute foranalysis of our results as reported under GAAP.

We believe that adjusted net income provides a clearer picture of our operating results by eliminating certain non-cash expenses that are not reflective of the
undertying business performance. We use this metric to facilitate a comparison of our operating performance on a consistent basis from period to period and to
analyze the factors and trends affecting our business.

TOTAL FOOD AMD BEWERAGE SALES AT OWNED AND MANAGED UNITS:

Total foed and beverage =ales at owned and managed units represents our total revenue from our owned cperations as well as the sales reported to us by the
owners of locations we manage, where we earn management and incentive fees. We believe that this measure represents a useful internal measure of
performance as it identifies total =ales associated with our brands and hospitalty services that we provide. We believe that this measure alzo represents a useful
internal measure of performance. Accordingly, weinclude this non-GAAP measure so that investors can review financial data that management uses in
evaluating performance, and we believe that it will assist the investment community in assessing perfermance of restaurants and other services we operate,
whether or not the operation is owned by us. However, because this measure is not determined in accordance with GAAP, it is susceptible to varying
calculations and neot all companies calculate these measures in the same manner. Az a result, this measure as presented may not be directly comparable to a
similarty titled measure presented by other companies. This non-GAAP measure is presented as supplemental information and not as an atternative to any
GAAP measurements.




Adjusted EBITDA Reconciliation

(SMillion=)

FYE December 31,

2011A 2012A 2013A 2014A

Net (loss) income atfributable o THE ONE GROUP 51.0 (52.3) (521.5) 546

Net (oss) attributable to noncontrolling interest 09 (30.4) (30.4) 504

Net (loss) income $1.9 (§2.8) (521.9) $5.0

Interest expense, net ofinterest income 0.4 0.7 0.8 301

Provision for income taxes 50.2 s0.0 805 508
Depreciation and amotization - J 274 815 514
EBITDA 54.2 §5.3 (§19.1) §74
Deferred rent 0.8 (1.4) 0.4 03
Pre-opening expenses 1.2 0.1 0.8 39
Non-recurring gain © 0.0 (5.0) - (1.2}
Loss from discontinued operations 05 10.0 6.1 15
Non-con=olidating investee company adjustment ) 0.3 - - -
Discontinued operations adjustment"’: 0.1 - - -
Non-recurring transaction costs & - - 48 -
Transaction control premium costs - - 5.0 -
Deritvative expense - - 0.1 (3.9)
Transaction sign on bonuses - - 03 -
Stock based compensation - - 0.4 05
Adjusted EBITDA 76 5.0 9.1 8.5
Adjusted EBITDA attributable to noncontrolling interest 2.4 23 13 0s
Adjusted EBITDA attributable to THE ONE GROUP 55.2 56.7 57.8 57.8

i1} Demtaman pant s INCRaD N GOCUDSNY SGDATSE 07 TE Sanamantof FOomE:

MOMHECUTIng g IS CLded N Qher INMene on e e of I

For e puposes of caaulating Adjusied ESTDA. anly Those s that wene affer cosad, or 8 defermination was made by us D dose Those unis asof Deerber 3= of e respeciie year, shauld be inciuded h Loss fhom D ontinued Operations,
which we have added bad o EBTOAIN ow caltulston. Howaser, | azriain unis were sHlin ogerationat theend df the year ardl no debermimation had pesn maie o dose sudh unls as of heend d Thatyear, Then Fet porion of e Lossfrom
Disconinue CEaratons aTTILLanE 20 S Unibs SHoUKd not De e Dok, ACTingty, The TS-Oriread SDaratons SEREITENT $or Adusad ESITOM s e Samusion of SUd porbn of e (Loss) Inmeme arriussbi 10 hoss cosratons N
onder o be more naly refieciive of cur operating periormance for all of our existing operations as of heend ofthe period. h cur @laulstion of Adjusied ESITDA, we Feve added nack e preopening epenses, delamed nent, Intenest expense, Ihcome
fEvas A pepraciation atrbotanis 0T Aat(LOSS) Inmeme By TS Same Ui Satveene ST I ODarathn AT T OF TR ear an nomasanminathn hadiesn mass T S0 SUCN UNIE ST 0T ST of SN e

4) For Tz purpose of caluBTing Adjeoes ESTTOW, W S0 e epneCERia Snd SmOriTaron, Bees, fetaman ran? ST preopenng SOenSeas for Na-oonsoitathy Tuestes companes: W s Dack Tiese Sparse b ofour non-Tesaitand reesee
oompanies I onder 20 almihate cerian norrcash s and 0 properdy refiect fhe underlying oshess prriormance and owr porsion of fese Rerms We @itubie or efladive share offhess s by Sakdeg e sum of degeciaion, InEres? taes,
deedemed rer! and pre-opening costs and mulipling € oy our ownershipperceriage.

5) Trarsacion s hoared reiatihg fofe mepger »




Adjusted Net Income Reconciliation

(SMillion=)

FYE December 31,

2011A 2012A 2013A 2014A

Net (loss) income attributable o THE ONE GROUP $1.0 [§2.3) [§21.5) 546
Net (loss) attributable to noncontrolling interest 509 (50.4) (30.4) 504
Net (loss) income $1.9 [§2.8) (521.9) 55.0
Nen-recurring gain 50.0 (55.0) 5 51.2)
Non-recurring acceleration o fdepreciation 20.0 $52 - -
Loss from discontinued operations, n_E_.l_t oftaxes 509 5100 561 515
Discontinued operations adjustment a (50.2) - -
Mon-recurring transaction costs = 546 -
Transaction control premium cost 850 -
Derivative expense 5101 339)
Transaction sign on bonuses 0.8 -
Stock based compensation 30.4 50.5
Adjusted Het income 5§25 $7.5 §5.1 520
Adjusted Net (losg) income attributable to non-controlling interest 1.0 13 07 05
Adjusted Net income attributable to THE ONE GROUP 51.6 §6.1 54.4 $1.5

Mor-reouring gain Is ihcluded in dher Inmme on T satement of home

For e puposes of calaulathy Adusied Net Inmme (Loss). ony hose unibs hat wers sihe ciosed, or 3 deErmination was made oy us %0 Ccose hose units as of Deembes 31siof e respedibe pear
SnCu D IncLca i Loss from DIsToninsd CDarations. MBS, W R Doviced 107 S achusimart S0t Adista Mat inooee (LOSE) MaECS DSSRS O KD 108 OEEnations i unis opan and tr
WRECR M0 CRRETINAon Witk T 30/ S5 s 0f DmEminer 515101 Tl paar. W LS il IETIC0 NED UMThersaant Opanathng Drionmane refiacting &l omenations &5 ofpear end
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Total F&B Sales at Owned and Managed Units Reconciliation

(SMillion=)

FYE December 3,

2011A | 2012A 2013A 2014A

Owned Unit Net Revenue (a) 543.7 556.4 536.6 540.5
Management and Incentive Fee Revenue 24 ar i3 88
GAAP Revenue 46,1 601 439 493
Food & Beverage Sales at Managed Units (a) 373 493 84 .4 916
Met Revenue from Discontinued Operations (a) 0.0 1.0 52 01
Total Food & Beverage Sales at Owned and Managed Units $81.0 $107.2 $126.2 $132.2

(a) Components ofTotal Food & Beverage Sales at Owned and Managed Units




