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Item 7.01 Regulation FD Disclosure.

Attached hereto as Exhibit 99.1 and incorporated by reference herein is an investor presentation of The ONE Group Hospitality, Inc.
The information set forth under this “Item 7.01. Regulation FD Disclosure,” including the exhibit attached hereto, shall not be deemed
“filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference
into any filing under the Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such filing.
Item 9.01 Financial Statements and Exhibits

(d) Exhibits.

99.1 Investor Presentation of The ONE Group Hospitality, Inc., dated June 23, 2015.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by
the undersigned hereunto duly authorized.

Dated: June 23, 2015 THE ONE GROUP HOSPITALITY, INC.

By:  /s/ Samuel Goldfinger

Name: Samuel Goldfinger
Title: Chief Financial Officer




EXHIBIT INDEX

Exhibit No. Description

99.1 Investor Presentation of The ONE Group Hospitality, Inc., dated June 23, 2015




Exhibit 99.1

THEONEGROUP

lifestyle hospitality

INVESTOR PRESENTATION

JUNE 2015

T e T
. 1 -




Cautionary Statements

Forward-L ooking Statements

In addition to histoncal information, this presentation cortains statements relating to the Company's future business and financial
performance and future events or developments that may consttute “forward-looking statements™ within the meaning of the “safe harbor
provisions of the United States Private Securities Litigation Reform Act of 1995 . These statements are based on current expectations and
assumptions that are subject to certain risks and uncertainties. These statements include forward-looking statements with respect to the
Company's business and industry in general. Statements that include the words “expect.” “intend,” “plan,” “believe,” “project,” *forecast,”
“estimate,” “may,” “should,” “articipate” and similar statements of a future or forward-looking nature identify forward-looking statements for
purposes of the federal securties laws or otherwise. A variety of factors, many of which are beyond the Company's control, affect the
Company's operations, performance, business strategies and results and there can be no assurance that the Company's actual results will
not differ materially from those indicated in these statements. These factors include, but are not limited to, continued compliance with
governmental regulation, the ability to manage growth, requirements or changes affecting the business in which the Company is engaged,
general economic and business conditions and the Company's ability to open new restaurants and food and beverage locations in current
and additional markets. More detailed information about these factors may be found in the Company's filings with the Securities and
Exchange Commission, including its Annual Report on Form 104/A for the year ended December 31, 2014, The statements made herein
speak only as of the date of this presentation. The Company undertakes no obligation to update ts forward-looking statements to reflect
events or circumstances after the date of this presentation.

Non-GAAP Financial Measures

This presentation contains certain non-GAAP financial measures. A “non-GAAP financial measure” is defined as a numerical measure of a
company's financial performance that excludes or includes amounts so as to be different than the most directly comparable measure
calculated and presented in accordance with GAAP in the statements of income, balance sheets or statements of cash flow of the
Company. These measures are presented because management uses this information to monitor and evaluate financial results and trends
and believes this information to also be useful for investors. The Company has baoth wholly-owned and partially-owned subsidiaries. Total
food and beverage sales at owned and managed units represents our total revenue from our owned operations as well as the sales
reported to us by the owners of locations we manage, where we earn management and incentive fees. EBITDA is defined as net income
before interest expense, provision for income taxes and depreciation and amortization. Adjusted EBITDA represents net income before
interest expense, provision for income taxes, depreciation and amortization, non-cash impairment loss, deferred rent, pre-opening
eXpenses, non-recurring gains and losses and losses from discontinued operations. Adjusted Met Income represents net income before
loss from discontinued operations, non-recurring gains, non-cash impairment losses, and non-recurring acceleration of depreciation. The
disclosure of EBITDA, Adjusted EBITDA and Adjusted MNet Income and other non-GAAP financial measures may not be comparable to
similarly titled measures reported by other companies. EBITDA, Adjusted EBITDA and Adjusted Net Income should be considered in
addition to, and not as a substitute, or superor to, net income, operating income, cash flows, revenue, or other measures of financial
performance prepared in accordance with GAAP. For a reconciliation of total food and beverage sales at owned and managed units,
EBITDA, Adjusted EBITDA and Adjusted Net Income to the most directly comparable financial measures presented in accordance with
GAAP and a discussion of why we consider them useful, see the Appendixto this presentation.



The ONE Group

4 .

We are a global hospitality company
that develops and operates upscale,
high-energy restaurants and turn-key
food & beverage services for
hospitality venues including hotels,
casinos and other high end locations

\.




The ONE Group Investment Highlights

Category Leading Restaurant Brand with Global Reach

Premier and Differentiated High-Energy Restaurant and Hospitality Concepts
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Strong Performance and Industry-Leading Growth Metrics

Capital Efficient Model Drives Positive Returns

Attractive Food & Beverage Offerings Tailored for Hospitality Venues

International Platform for Future Growth



The ONE Group 2014 Highlights - Financial

2014 Results

= Same Store Sales
» Increased 5.0%
= Total Food & Beverage Sales at Owned and Managed Units
> Increased 4.7% to $132.2mm
> Excluding discontinued operations increased over 9%
= Food and Beverage Costs

= Down to 25.7% versus 26.4% in 2013

= Income from Restaurant and Hospitality Operations

> Increased 23.3% to $14.6mm in 2014




The ONE Group — Development Highlights

= 2015 STK Openings — STK Miami & STK Milan

=4 New STKs
Lease Deals
Chicago — River Morth Los Angeles — W West Beverly Hills
Orlando - Disney Springs Dallas - Uptown

= 3 New STK Rebels

Lease Deals Management Deals
Denver — 167 & Market Miami — ME Hotel

Austin - 3rd Avenue Downtown

= 2 Hospitality Management Agreements
Full service F & B operations at the ME Hotels in Milan {opened May, 2015) and Miami




The ONE Group - Infrastructure Highlights

New Team Members To Support Growth Plans & SEC Requirements

Growth (12 Public Company (4)

- Chief Operating Officer - Director of SEC Financial Reporting
- VP Restaurant Operations - General Counsel

- Directors of Operations (4) - Support Staff (2)

- Senior Managers (2)
- Operational Support Staff (4)




Our Company

s The OME Group was formed in 2004
» STH:
» Launched STK — Meatpacking in NYC in September 2006

= 12 STKs currently open and/or under construction

= F&B Hospitality Program:

s Launched our hospitality program in 2010

» Currenthy contracted in 7 hospitality venues, 6 of which are operational
= STK Rebel:

s 3 5TK Rebel's currently under construction.

» Since 2006 annual food and beverage sales CAGR over 50%

Total Food & Beverage Sales at Owned & Managed Units!"

[Senillions)
$140.0 §122.2
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represenis our Skl nessre o owned coeraTor s vl e newerioe neporied 10 o5 Wi respec 10 sales atour marsged Wi whene we s maregemen: and inetbe feesa
fhese locations. For arecondiladon of GAAP Reverusio Tota Food 8 Eeverage Saes at Owned and Managed Uniis see The Appendix h $his pesentstion



21 Venues Opened by end of 2014

STK - Restaurants
STK - Atlanta

STK - Los Angeles
STK - Las Vegas
STK-DC

STK — Downtown NY
STK — Midtown NY
STK - London

F&B Restaurants
Asellina — NY

Cucina Asellina - Atlanta
Cucina Asellina - London
Bagatelle — New York
Bagatelle — Los Angeles
Heliot Steak — London

Roofs - Pools & Bars

Radio - London
Plunge — Midtown NY
STK Rooftop — NY
Marconi — London

Lola’s Bar— London

Hospitality-F&B Services
Gansevoort — Park Ave, NY
Hippodrome Casino — UK

ME — London




32 Venues Expected to be Opened by end of 2015

STK - Restaurants
STK - Atlanta

STK - Los Angeles
STK - Las Vegas
STK-DC

STK — Downtown NY
STK — Midtown NY
STK - London

STK - Miami

STK - Orlando

STK - Chicago

STK - Milan

STK Rebel — Miami
STK Rebel - Denver

A 52% increase in venues

F&B Restaurants
Asellina — NY

Cucina Asellina - Atlanta
Cucina Asellina - London
Bagatelle — New York
Bagatelle — Los Angeles
Heliot Steak — London

The Hideout — Los Angeles

Roofs - Pools & Bars

Radio - London
Plunge — Midtown NY
STK Rooftop — NY
Marconi — London
Lola’s Bar— London
Radio - Milan

Hospitality-F&B Services
Gansevoort — Park Ave, NY
Hippodrome Casino — UK
ME — London

W Hotel — Los Angeles

ME — Milan

ME — Miami

10



RESTAURANTS



Principal Restaurant Brand — One Brand, Two Price Points

+  STKis a reinvention of the traditional
steakhouse

+ High-energy dining experience

+  (Greater emphasis on social dining by
redefining the visitor profile

+ Restaurants built around the bar,
featuring DJ played music

+ High female to male customer mix

+ Designed for Primary Cities

12

B p—

Rebel is a more accessible STK

Maintains the unique features, vibe and
energy that have proven so successful
for STK

Broader menu priced to appeal to a
wider market and to lunch business

Smaller footprint, lower capital
investment

Designed for Primary & Secondary
cities



HOSPITALITY FOOD & BEVERAGE
SERVICES BUSINESS



F & B Hospitality Overview

Unique opportunity to leverage restaurant and hospitality expertise

Manage F&B for hotels, casinos and hospitality venues

Utillize company-branded restaurants or tailored concepts

Target high margin fee income with minimal capital expenditure

Build long-term relationships with globally recognized hotel and casino
brands

Target opportunities generating a minimum of $10M in food & beverage
sales

ME Hotel - London Gansevoort Park— NYC The Cosmopolitan—LV Hippodrome - London
- s ~CHEMOPTL "l'l|
. oy - = L
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A Leading Hospitality Company — ONE Hospitality

RESTAURANTS CLIENTS

|-.l"c.!‘.il?l,LI[\M
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B
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HOTEL TRUST

Mioe: Saganelie, Ganmmyoor: Pk Roofop, Marcon] Rado M, Assiing, Cudins Assiinssn Helolars lonzy owned anchor loansad orans.

15



Turn-Key F & B Solutions for Hospitality Clients

THE COSMOPOLITAN™

& LAS VEGQAS

Hospitality Locations Open For a Full Year!l Total Food & Beverage Sales at Managed Unitst?

4 5218

[Smilliorss)
A 380.0
34
2600
=
; $30.0
1
o4 300
2010 2014 2010 2014

i) Hospisiny Ionons qpan for & tull pear incuse The Cosmomniban Homl, Germansor: Fark, ME London mng The Hpnodnoms
Caming. Do ot noane The Pary Hoes femoderty oo n2o1 3.

[} Total Food & Sawerage Salks ot Managed Lris nefers o a no-GAAR messane ofrevenue, whith remesants our Soal evenue fom
owned operations as wellas the revenue reporied fous wih respec 0 ks af our managed unis whee we eam menagement
S INOETTINE TS T TEnE WIS FOr & recniciiEion of GO Rassmiue 20 Toml Fodd £ Seversge Sabax st Ownal snd
Managed Unis see fhe Appendix In this presentaton. The saies presenied in s tabe are not Indiuded h our GANF revenues,

16



Growth Opportunities

= STK:
= Opportunity to open up to 50 STK restaurants globally
=  Targeting 2 - 3 STK restaurants per year, short-term
= STKRebel:
= QOpportunity to open at least 100 STK Rebel restaurants globally
=  Targeting 1- 2 STK Rebel restaurants per year, short-term
= Hospitality ManagementAgreements:

=  QOpportunity for at least 50 hospitality management agreements globally, 2 - 3 per city

= Targeting 1 - 2 hospitality management agreements per year, short-term

ME Hotel - London Gansevoort Park— NYC The Cosmopolitan—LV Hippodrome - London
o -~ - CEMIPTL "l'l|
e ; »




Centralized Global Marketing

”'l." Doons CoEN
=+ ERIK FLOYD



A Clear Market Leader

- -
e il
[] penTa bl e Open Table Diners Choice Awards 2014 - 5TK Washingon DC
“ Bast American Restaurant” QR Hotspot GRY Lnte Night Find G Vibrant Bar Scene
AWARDS 2013

Bestin Cat
Condé Nast e e

mveler “A saucy spin on the steakhouse formula” - Zagat A
VANITY FAIR
Restaurantin New N e

York” wmu}m guu HAUTE LIV]_NG “Best Places to Party this Summer”

oETo Top 3 Steakhouse in NYC — 5TH Mew —
- BOOK NOW York “*‘u
OpenTable.comr OpenTable.com

Diners’ Choice  meststamcuseantmesmpr  Diners’ Choice

- Las Vegas Review-Journal

2014 Top 100 Hot Restaurants 2013 Top 100 Hot Restaurants
STK - Atlanta STK - Miami

STK - Las Vegas “...You're only young once, people, STK - Las Vegas

STK - Los Angeles so STK while you still can” STK - Los Angeles

STK - New York (MPD) — Blue Tomato Reviews STK - New York (MPD)

BEST HOTEL SUITE (SUITE ME)

2013 AWAHD WINMNER AT THE EUH‘OFEAN HE‘HSFITALI'I_'_V-AWARDS
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Seasoned Management Team with Proven Track Record

Name Position Prewviocus Experience
Co-founder, past Chairman, President, Chief Executive Officer and Director of CoolBrands

Michael Semuys Mon-Executive Chairman Former President, Chief Exeautive Officer and Chairman of Yogen Friz World-Wide
Director of Jamba, Inc {parent company of Jamba Juice Company), a Director and member of the Audit Committes:

of Response Genetics, and Chairmanand Co-CEOof Kahala Corp

Cwer 38 years experience in hospitality industry

Co-founder of The Internstional Travel Group through & successful merger of Expotel Hotel Reservations and
JonathanSegal Founder, CEQ Room Center

Developed and expanded The Modern Group, a UK based Hospitality company
Ernst & Young Entrepreneur of the Year 2013 (New York)

Creer 24 years experience in hospitality industry and over 3 years with The OMNE Group
Sam Geoldfinger CFO Previcusly CFC of The Smith & Wellersky Restaurant Group
Prior public company experience having taken Smith & Wollensky publicin2001

Crver 28 years experience in food and beverage operations

Previously EVF of Restaurant Groupof Kimpton Hotelks

John Insemra Coo
Crversaw 80 restsurants, bars and loungss in 24 cities across the United States, managing all aspeds of day-to-
day restaurant cperations, marketing, finance and publicrelstions, as well 85 new restaurant development
Cwer 18 years experience in hospitality industry
Celeste Fiemo SeniorVice President 8 years with The ONE Group
S years experienceinevents management
Crver 18 years experience in investment markets, specializing inthe hospitality & [eisure industry
Sharon Segal Gorparate Direcior Raoles have included non-execufive diredorships in small private hospitslity companies

{Eurcpe)
3 years with TheONE Group

Senior Diredor of Over 24 years experience in hospitality industry

Quincy Fitzwater Operations
(Eurcpe) T years with The OME Group
Crver 21 years experience in hospitality industry
Jon ¥antin C“"”"r"'E'C’E" DI”E'C*H 4 years with The ONE Group
(Eurocpe)

Previcus publicand private company experienceat Nowvus Leisure and Chicage Rib Shadk focusing onstrategy,
commercial and brand development, sales and operations

il



FINANCIAL PERFORMANCE



Strong Revenue Performance

(FMillions)

Total Food & Beverage Sales at Owned & Managed Units (1}

200
s 6%

3180 4 i GAGR: 33
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STK 555 [0.23%) 11.1% 10.8% [0.7%) 5.0%

GAAP Revenue Management & Incentive Fee Revenue
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Adjusted EBITDA and Adjusted Net Income

(SMillions)

TOG Adjusted EBITDA(

¢ CAGR: 24.0%

$15 4o —"14P

2010 2011 2012 2013 2014
TOG Adjusted NetIncomel?
310
w14 CAGR: 31.6%
- 10 -="14

5.1

2010 2011 2012 2013 2014

) See Apperdi for definifon of Adusterd ESITDA and Adusded M inmeme and for remndiaton 0 GAAP Net inoorme (Loms)
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Significant Growth: Projected Timetable

cccccccc




Significant Growth: Company-Owned Restaurants

Targeting 2-3 New Company-Owned Leases Per Year

2013

2014 2015
{iprojecrad)

il

o 0 m
i

25 hotel food and beverage
sarvices



Significant Growth: Hospitality

Targeting 1-2 New Hospitality Management Agreements Per Year
2014 2015

{projected)

ME I'

Miami

bl
i i ve @I e

Wilan

S, mmo -
WA ASELLINA
e Jrem— H £ [NUSLTY
New York 0% ASELLINA
Dwth London -

GANESOORT

- Rooftop Pool
Las Wegas New York

HELIOT -
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Targeted Unit Economics

F&B

TARGETED STK Rebel Hospitality
Ownen'Unl'r:-.: Owned Units| Mznaged Units
Comp Store [
CURRENT Base':’c,wned Revenue $9.0mi | $5.0mil |  —
Units)
EBITDA $2.0mil | $1.0 mil —
Same Store Sales Growth 2% to 3% :
RERE $3.8mil | $2.5mil |[<$500.000
Food & Beverage Costs 26.0% to 26 5% ROI 53% | 40% -
]
Management Fees - = Sénﬁf‘;f: -
Unit Operating Expense 57% to 58% - -
| Incentive Fees - — »15%
Management &
Incentive Fee = - =$500,000
Revenues ,

{1} Regresants s=les growi 3 owned unfs Mt il been apen for 18 montie (and encludss s chosed for skgnificant periods)
[2) Excluges precpening epenses and et of lenant Improvement alwancss



Delivering Potential Value For Shareholders

Attractive Business Model

Strong STK Growth/Launch Rebel

+

Growth in Hospitality Food and Beverage
Services Business

-

Strong Top Line Growth

o

Significant Earnings Growth
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Historical GAAP Income Statement

(SMillioncs)

FYE December 31,

2011A 20128 2013A 2M4A

Revenues:
Owned unit net revenues 5 437 3 584 5 388 5 405
Management and incentive fee revenus 2.4 3.7 7.3 8.3
Total revenue $ 464 § 601 § 439 § 493

Cost and expenses:
Owned operating expenses:

Food and beverage costs 105 14.3 9.7 10.4
Unit operating expenses 289 el il 224 243
General and administrative 1.9 22 10.2 287
Depreciation and amortization 1.7 T4 1.5 1.4
Manegement and royalty fees 0.4 0.3 0.1 0.1
Pre-ocpening expenses 1.2 01 0.8 39
Transaction costs 46 -
Equity in {income) loss of inves e companies 0.1 0.1 {0.9) {11}
Derivative expens e 10.1 {3.9)
Interest expense, net of interest income 0.4 0.7 0g 0.1
Other expense {income) 0.1 (4.8) {0.6) (20}
Total costs and expenses 5 431 § 29 § 551 § 420
Income {less) frem continuing operation s before provision for income taxes 5 30 § T2 5§ [152) § T4
Frovision for income tees 02 0.0 0.5 08
Income {loss) from continuing operations 5 28 § T2 8§ [157) § 6.5
Loss from discontinued operations, net of taxes (1] 10.0 8.1 1.5
Net {loss) income 5 19 § (28 § (29 8§ 5.0
Less: net {loss) atributable to non-controlling interest 0.9 (0.4 {0.4) 0.4
Net (loss) income attributable to THE ONE GROUP 5 10 § (23 8§ (2.5 $ 4.6

Other comprehensive income [loss)
Cumency translation adjustment 0.0 (0.0} 0.1 (0.3}
Comprehensive (loss) income 5 10 § {24 § (214} § 4.4
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Historical GAAP Balance Sheet

(SMillioncs)

FYE December 31,

HH1A 2H2A 20134

Assets:
Cash and cash equivalents 3 1.7 3 10 3 N7 % T4
Account receivable, net 23 34 29 44
Inwentony 1.2 14 1.0 11
Other cument 3sssts 0.1 03 0.2 15
Crue from relaed partes 0.2 0.1 0.2 12
Total Current Assets [ 55 % 62 % 167 § 165
Property, plant & equipment, net 18.0 138 13.4 188
Invesments 18 15 25 28
Deferred Bx 352 0.1 03 0.2 00
Ofher asssts 0.2 05 1.3 [1F]
Becurity deposits. 0.8 10 1.0 24
Total Assets § 76 § 240 § 352 § 414
Liabiiities & Equity
Cash overdrait 0.1 ]3] 0.3 [1R
Member loans, cument poréon 0.0 50 - -
MNotes payable, cument porton 0.3 03 0.0 -
Term Loan, current porfion - - - 15
Line of Credit 13 25 43 -
Accounts payable 33 44 2T 34
Accrusd expenses 22 24 ER 20
Debt o relaed parties 0.0 05 0.0 00
Deferred revenus 0.1 00 0.0 0
Total Current Liahilities [ 74 § 158 § 105 % iz
Capital leases, net of current poriion 0.0 - - -
Motes payable, net of current porion 0.0 00 - -
Member loans, net of current porion 45 - - -
Other long-term Eabilities. 0.0 00 0.0 01
Deriative Eability - - 10.1 62
Term Loan - - - [i11]
Deferred rent paysble 6.7 87 8.3 54
Total Liabilitie s § 187 § 215 § 20 § 289
THE ONE GROUP, LLC and 5 ubsidiares and Members’ Equity 18 {1.1) T9 127
MNon-controfling interest 7.1 a5 0.3 {0.3)
Total Members” Equity [ 89 § 25 % 82 § 125
Total Liabilitie s and Members” Equity $§ WE 5 M0 0% 332 5 M4
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Reconciliations of Non-GAAP Measures — Cautionary Statements

ADJUSTED EBITDA:

We define adjusted EBITDA as net income before interest expense, provision forincome taxes, depreciation and amortization, non-cash impairment loss,
deferred rent, pre-opening expenses, non-récurring gains and losses and losses from discontinued operations. Adjusted EBITDA is a supplemental measure of
financial performance that is not required by, or presented in accordance with, GAAP.

We believe that adjusted EBMDA iz a more appropriate measure of operating performance, as it provides a clearer picture of our operating results by
eliminating certain non-cash expenses that are not reflective ofthe underlying business performance. VWe use this metric to facilitate a comparizon ofour
operating performance on a consistent basis from period to period and to analyze the factors and trends affecting our business as well as evaluate the
performance of our units. Adjusted EBITDA haz limitations as an analytical tool and cur calculation thereof may not be comparable to that reported by other
companies; accordingly, you should not consider it in isclation or as a substitute foranalysis of our results as reperted under GAAP. Adjusted EBMDA is
included because it iz a key metric used by management. Additionally, adjusted EBITDA s freguently used by analysis, investors and other interested parties to
evaluate companies in our industry. We use adjusted EBMDA, alengside other GAAP measures such as net income (loss), to measure profitability, as a key
profitability target in our annual and other budgets, and to compare cur performance against that of peer companies. We believe that adjusted EBMDA provides
useful information faciltating cperating performance comparizons from peried to period and company to company.

ADJUSTED MET INCOME:

We define adjusted net income as net income before loss from discontinued operations, non-recurring gains, nen-cash impairment losses, and non-recurring
acceleration of depreciation. Adjusted net income is a supplemental measure of financial performance that is not required by, or presented in accordance with,
GAAP. Adjusted net income has limitatiens as an analytical tool and our calculation thereof may not be comparable to that reported by other companies;
accordingly, yvou sheuld not consider it in isclation or as a substitute foranalysie of our results as reported under GAAP.

We believe that adjusted net income provides a clearer picture of our operating results by eliminating certain non-cash expenses that are not reflective of the
underhying business performance. We use this metric to facilitate a comparison of our eperating perfoermance on a consistent basis from period to period and to
anahyze the factors and trends affecting our business.

TOTAL FOOD AND BEWVERAGE SALES AT OWNED AND MANAGED UNITS:

Total food and beverage sales at owned and managed units represents our total revenue from our owned cperations as well as the sales reported to us by the
owners of locations we manage, where weearn management and incentive fees. We believe that this measure represents a useful internal measure of
performance as it identifies total sales associated with our brands and hospitalty services that we provide. We believe that this measure also represents a useful
internal measure of performance. Accordingly, weinclude this non-GAAP measure so that investors can review financial data that management uses in
evaluating performance, and we believe that it will assist the investment community in assessing performance of restaurants and other services we operate,
whether or not the operation is owned by us. However, because this meazure is not determined in accordance with GAAP, it is susceptible to varying
calculations and net all companies calculate these measures in the same manner. Az a result, this measure as presented may not be directly comparable to a
similarty titled measure presented by other companies. This non-GAAP measure is presented as supplemental information and not as an atternative to any
GAAP measurements.
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Adjusted EBITDA Reconciliation

(SMillioncs)

FYE December 31,

2011A 20124 20134 2014A

Net (loss) income atfributable o THE ONE GROUP $1.0 52.3) [$21.5) 546
Net (oss) attributable to noncontrolling interest 0.9 (50.4) (30.4) 504
Net (loss) income 519 (§2.8) (521.9) $5.0
Interest expense, net ofinterest income 0.4 0.7 0.8 §0.1

Provision for income taxes 502 300 805 508
Depreciation and amortization .7 374 515 514
EBITDA 54.2 §5.3 (§19.1) 574
Deferred rent ™ K] (1.4} 04 0.3
Pre-opening expenses 1.2 0.1 0.2 39
Non-recurring gain © 0.0 (5.0} - (1.2}
Loss from discontinued operations ] 10.0 6.1 15
Non-consolidating investee company adjustm ent # 0.3 - - -
Dizcontinued operations adjustment"’: 0.1 - - -
Non-recurring transaction costs &l = = 45 -
Transaction control premium costs - - 5.0 -
Deritvative expense - - 10.1 (3.9)
Trangaction sign on bonuses - - 08 -
Stock based compensation - - 0.4 0.5
Adjusted EBITDA 76 8.0 8.1 8.5
Adjusted EBITDA attributable to noncontrolling interest 2.4 23 13 08
Adjusted EBITDA attributable to THE ONE GROUP 5$5.2 $6.7 57.8 57.8

i1} Deatemen rant IS INCRED N GIOUISTY SDATSE O T Sanamentof FooTe:

Monrecuring pain s holuded in dher Inomeon e satemet of Ihaome.

For The puposes of caailating Adjsied ESTDA, oy Those wniss that were efer cosai, or 3 defermination was made by us D dose Those uniis a5 of Deerber 3= of he respeciise year, shauld e irciuded h Loss from D ontinued Operations,
WIIKC W P s DK 10 ESITDAIN O CAHTUBCEDN. Howsssr, I CRrsin unis wane: ol in QOERstion & S an of S8 jaar S M0 CRmanminstion Fisi D-ar) mamks 00 CHOSE SUCh Unibs S Of the An Of TATyRsr, Than TeT DOFTDN o1 e Loas rom
Disoonires CEverannes arTiunanis 90 S LNty SHould not De e ok, ACTingty, T TS Onind SDEratons SEITENT S Adusad ESITOA rec e ausion of S poron of e (LOSE INmeme aTrinsabi 10 hose cparatons in
s 50 e Pone Ul rafiactive OTCLF ODEETig pertormance for Al Gfour axising OparatDns B of Shean of e period. I our cekoulaionof Agjused ESTTOA, we FEuS St neck TR Drecpaning SCanmas, tebaman e, Ianes exnange, hoome
SENES: SN Cepreciation atrboranis toTe Nat{LOSS) INmeme B TOSE Same U Satwens ST Oparathn At ST OF e ear an nodelenminathn hadibesnmass T S0 SUChUniS &5 0T ST of S e,

i4) For fhe purpose of calaubting Adjusied ESITDA, we add bad depreciation and amorizaton, Bes, defamed rent ard preopening apensas for nan-oonsoiiathg Pvesies companies 'Wie add back $hese axperss bems ofowr non-onsditiated Feeses
companies In onder 20 elminate cerian norrcash fems and o propesdy refiect the underlying Dusihess periormance and owr porsion of fese Rems. Ve @aitulbie ar efledive share ofthese s by takig The sum of degeciaion, Ineres?, taes,
atamean rar and pre-opaning SO and MUMYIng | Dy our ownarsnippancartage 24

(5) Trarsacion s hoared r=iathg fofe meger




Adjusted Net Income Reconciliation

(SMillioncs)

Het (loss) income attributable o THE ONE GROUP
Net (logs) attributable to noncontrolling interest

Net (loss) income

Nen-recurring gain =

Non-recurring acceleration o f depreciation

Loss from discontinued operations, net oftaxes
Discontinued o perations adjustment ™~
Non-recurring transaction costs ™

Transaction control premium cost

Derivative expense

Transaction sign on bonuses

Stock based compensation

Adjusted Het income

Adjusted Net (loss) income attributable to non-controlling interest

Adjusted Het income atfributable to THE ONE GROUP

£1) NOTHESOWTING A IS IRl i Jher inmeme on TE SEname of home

FYE December 31,

2011A | 2012A | 2013A | 2014A
$1.0 ($2.3) (521.5) $4.6
309 ($0.4)  (S0.4) 504
$1.9 (52.8) (521.9) $5.0
30.0 (85.0) 3 51.2)
50.0 552 2 £
509 $10.0 55.1 515
(50.2) = .
545 -
55.0 z
$10.1 53.9)
50.8 =
50.4 50.5
$2.5 $7.5 $5.1 52.0
1.0 13 07 0.5
$1.6 $6.1 $4.4 §1.5

W o0y CORRATTTITIOn Ws: FTES: 00 S s off Dhmcmerrinesr 5157 OFf SNt mar NV L SIS FTIRATEC B0 FPSiD WSTRATSaT ODarating Derionmiancs rafiacting) sl OEErations s of paar and

3)  Trarsaction s Raumes nelating 50T MEer.
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For e puposes of calaulathy Adjusted Net Inome (Loss). only hose units hat wers sSShar ciosed, or 8 deErmination was madis by us %0 cbse $hose unibs as of Deembe 31siof The respeacdiee year
should pe Included in Loss from Disconfnoeed Cperatlons. Assad, we have provided for an adpusimest sothat Adisial Net incorme (Loss) reflecs Dsaes or inmme from operations: i uniis openand tr



Total F&B Sales at Owned and Managed Units Reconciliation

(SMillioncs)

FYE December 31,

2011A | 2012A 2013A 2014A

Owned Unit Met Revenue (a) 43T 356.4 $36.6 3405
Management and Incentive Fee Revenue 24 3T 3 a8
GAAP Revenue 45 1 601 439 493
Food & Beverage Sales at Managed Units (a) 3r.3 498 84 4 916

Met Revenue from Discontinued Operations (a)

Total Food & Beverage Sales at Owned and Managed Units $21.0 $107.2 $126.2 $132.2

(a) Components ofTotal Food & Beverage Sales at Owned and Managed Units



